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N° Country  
%Var  
18-17 

%Part  
18 

Total Exp. 2018 
(Million US$) 

1 Nigeria  216% 41% 958.09 

2 Ghana -5% 27% 2,071.56 

3 Netherlands  -22% 6% 537.65 

4 Indonesia  -37% 5% 614.5 

5 Ecuador  -27% 5% 471.65 
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N° Country  
%Var  
18-17 

%Part  
18 

Total Imp. 2018 
(Million US) 

1 Netherlands  -23% 21% 2167.58 

2 United States  -30% 13% 1,468.13 

3 Germany  -32% 12% 1349.53 

4 Malasia  -13% 11% 1007.55 

5 Belgium  -17% 7% 723.55 
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The following information gaps were considered:  
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: 

Certification Website Country 

Fairtrade (organic) https://www.fairtrade.net/ Benelux & Scandinavia 

Fairtrade Premium (organic) https://www.fairtrade.net/ Benelux & Scandinavia 

Rainforest Alliance https://www.rainforest-alliance.org/ Benelux 

UTZ https://utz.org/ Benelux

Global Gap https://www.globalgap.org Benelux & Scandinavia 

EU-Ecolabel 
https://ec.europa.eu/environment/

ecolabel/
Benelux & Scandinavia 

Nordic swan label http://www.nordic-ecolabel.org/ Scandinavia 

Bio-Letzebuerg https://biovereenegung.lu/ Luxembourg 

Organic EU regulation

https://ec.europa.eu/info/food-

farming-fisheries/farming/organic-

farming/organics-glance/organic-

logo_en

Benelux & Scandinavia 

Demeter https://www.demeter.net/ Sweden

Ø-label 
http://www.ecolabelindex.com/eco

label/o-label-norway
Denmark 

Krav https://www.krav.se/ Sweden



   

14 

 

: 



   

15 

 

 

 

 

 

 

 



   

16 

 

 

 

 

 

 

 

 

 

 
 



   

17 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



   

18 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



   

19 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 



   

20 

 

 

 

 

 
 

 



   

21 

 

 

 

 

 

 

 

 

￦



   

22 

 

 

 

 

 

 

 

 

 

 

 

  



   

23 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

  



   

24 

 

ANPE Perú. (2020). Asociación de Productos Ecológicos . Retrieved from 

https://www.anpeperu.org/ 

APPCACAO. (2020). The Peruvian Association of Cacao Producers . Retrieved from 

https://appcacao.org/en/ 

Beyco . (2020). Retrieved from https://beyco.nl/ 

BIOFACH . (2020). World's Leading Trade Fair for Organic Food. Retrieved from 

https://www.biofach.de/en 

BIONEXT. (2020). Retrieved from https://bionext.nl/ 

Business News Daily . (2018). Retrieved from https://www.businessnewsdaily.com/10950-

sustainability-certifications-guide.html 

CBI . (2019). The European market potential for certified cocoa . 

CBI . (2020). Blockchain in Europe. Retrieved from https://www.cbi.eu/market-

information/outsourcing-itobpo/blockchain 

CBI . (2020). Exporting cocoa beans to Eastern Europe .  

CBI. (2019). 9 tips for finding buyers on the European cocoa market. 

CBI. (2019). What is the demand for cocoa on the European market? Retrieved from 

https://www.cbi.eu/market-information/cocoa/trade-statistics 

CBI. (2020). How to respond to COVID-19 in the cacao sector? 

CBI. (2020). The bittersweet impact of COVID-19 on the cocoa and chocolate market . Retrieved 

from https://www.cbi.eu/news/bittersweet-impact-covid-19-cocoa-chocolate-market/ 

Chocoa . (2020). Sustainable Chocolate & Cocoa Business Events . Retrieved from www.chocoa.nl 

El Pais. (2019). La barra de chocolate ‘blockchain’ que fomenta el desarrollo en Ecuador. 

Retrieved from 

https://elpais.com/elpais/2019/07/12/planeta_futuro/1562925431_432145.html 

European Comission . (2020). Creating a sustainable food system: the Eu's strategy. 

European Commission . (2019). Organic Farming in the EU. Retrieved from 

https://ec.europa.eu/eurostat/statistics-explained/index.php/Organic_farming_statistics 

FAO . (2015). Retrieved from Organización de las Naciones Unidad para la Alimentación y la 

Agricultura : http://www.fao.org/agroecology/database/detail/es/c/443168/ 

FAO. (2014). Sustainability Assesment of Food and Agriculture Systems. 

Freshplaza . (2018). Organic food consumption continues to increase in Europe. 

ICCO. (2016). ICCO Panel recognizes 23 countries as fine and flavour cocoa exporters. Retrieved 

from https://www.icco.org/about-us/icco-news/319-icco-panel-recognizes-23-countries-as-

fine-and-flavour-cocoa-exporters.html 

ICCO. (2019). Fine or Flavour Cocoa . Retrieved from https://www.icco.org/about-cocoa/fine-or-

flavour-cocoa.html 



   

25 

 

ICEX. (2016). Denmark ecological market profile 2016. 

IDH . (2020). IDH . Retrieved from The Sustainable Trade Initiative : 

https://www.idhsustainabletrade.com/about-idh/ 

International Chocolate Awards. (2019). International Chocolate Awards Winners. Retrieved from 

https://www.internationalchocolateawards.com/2019/07/peru-competition-2019-winners/ 

Investopedia . (2020). Retrieved from https://www.investopedia.com/terms/b/blockchain.asp 

ISO . (1996). Retrieved from https://www.iso.org/certification.html 

Legislative Decree N° 662. (1991). Retrieved from 

https://www.proinversion.gob.pe/RepositorioAPS/1/0/arc/DECREE_662/LD%20662-

1991%20ENG.pdf 

MINCETUR . (2020). OCEX . Retrieved from https://www.mincetur.gob.pe/wp-

content/uploads/documentos/Comunicaciones/Boletines_Ocex/boletin-ocex-mayo-11-

eng.html 

MINCETUR. (2020). Ministerio de Comercio Exterior y Turismo . Retrieved from 

https://www.gob.pe/mincetur 

Økonomisk institutt (ØI). (2020). Retrieved from https://www.sv.uio.no/econ/ 

Organic Denmark . (2019). 

Organic Europe. (2019). Norway: Country Report. Retrieved from https://www.organic-

europe.net/country-info/country-info-norway/country-report/country-info-norway-

report.html 

Promperú . (2020). La Comisión de Promoción del Perú para la Exportación y Turismo . Retrieved 

from https://www.promperu.gob.pe/ 

Promperu. (2020). Perfil de Mercado: Sotenibilidad en la cadena de valor en Benelux y 

Escandinavia . 

Promperú. (2020). Superfoods. Retrieved from www.peru.info/superfoods 

Promperú. (2020). Superfoods . Retrieved from https://peru.info/en-us/superfoods/detail/super-

cacao 

Promperu Benelux & Scandinavia . (2020). Retrieved from www.perutrade.nl  

Rabobank . (2016). Organic is Good for You. Retrieved from 

https://research.rabobank.com/far/en/sectors/consumer-foods/Organic-Is-Good-for-

You.html 

Rapley, K. (2020). Blockchain Revolutionizing The Chocolate Industry. Retrieved from 

https://businessblockchainhq.com/business-blockchain-news/blockchain-revolutionizing-

the-chocolate-industry/ 

Ryan, F., Coughlan, M., & Cronin, P. (2013). Interviewing in qualitative research: The one-to-one 

Interview. 

Salon du Chocolat . (2020). Retrieved from https://www.salon-du-chocolat.com/?lang=en 

SIICEX . (2019). Sistema Integrado de información de Comercio Exterior . Retrieved from 

http://www.siicex.gob.pe 



   

26 

 

Van der Bom, R. (2020). 

Villar, G. (2020). 

Xataka. (n.d.). ¿Qué es blockchain? Retrieved from https://www.xataka.com/especiales/que-es-

blockchain-la-explicacion-definitiva-para-la-tecnologia-mas-de-moda 

 

 

 

 

 

  



   

27 

 

 

Appendix A 

Promperu’s Organizational Chart 

 

Source:  Mincetur, 2020 
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Appendix B 

 Public Initial Budget for 2020 

 

Figure 4. Public Budget 2020 

 

Source: Portal de Transparencia, Mincetur, 2020 

 

Figure 5. Operative Tourism Plan 2020  

 

Source: Portal de Transparencia, Mincetur, 2020 
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Appendix C: 

Infographic Peruvian cocoa 

 

 

Source: Promperú, 2020 
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Appendix D 

 

Interview to Rian van der Bom from Progreso Foundation 

 

 

 

 

Interview questions 

Rianne van der Bom – Progreso Foundation  

CHOCOA 2020 

1. ¿Cuál es la demanda de las certificaciones orgánicas en Benelux y Escandinavia (Europa) 

2. ¿Qué tan importante son las certificaciones para los consumidores europeos de cacao? 

3. ¿Cómo beneficia el tener certificaciones al exportador peruano? 

4. ¿Qué tal difícil es para un productor peruano obtener certificaciones orgánicas o de 

Comercio Justo en términos económicos?  

5. Preguntas abiertas de acuerdo con el curso de la entrevista.  

 

 

 

Figure . Interview Progreso Notes  
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Appendix E 

Surveys Chocoa 2020 

 

Figure. Chocoa evaluation survey 
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Surveys conducted to Peruvian cocoa exporters who participated in Chocoa 2020. 
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Appendix F 

 

Interview to Gesabel Villar from Biodiveristy International Peru  

 

 

Interview questions 

Gesabel Villar – Biodiversity International Peru   

 

2.  

3.  

4. 

 

5. 
 

6. 
 

7. 
 

8. 
 

 

Interview transcription  
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