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Preface 
 

The graduation course at Hotelschool the Hague, "Launching your Career" (LYCar), is a 

challenging, yet most rewarding journey, and the final step towards obtaining a bachelor’s 

degree in Hospitality Management & Business Administration. This report is the fruit of a  

28-week long labour during which I performed in-depth research on the topic of sex trafficking 

in hospitality, following the Design Based Research cycle. 

The overarching theme and point of departure for my research was the United Nations Global 

Compact, the world’s largest corporate sustainability initiative. With that as a backdrop, I 

decided to focus my study on human trafficking with the purpose of sexual exploitation in the 

hotel industry. This topic is meaningful to me as I was Inspired to conduct further research from 

my brief collaboration with the Dutch National Rapporteur on Trafficking in Human Beings and 

Sexual Violence against Children. They define the hotel industry as a place of victimisation and 

identification, with an emphasis on the latter. Therefore, I saw a chance to contribute to the 

general knowledge on the subject and perhaps shed a new light and inspire action.  

My research culminated in the dissemination of knowledge to relevant stakeholders. I had the 

opportunity to conduct eight workshops and share my main findings with more than 100 

students at Hotelschool The Hague - the future leaders in hospitality. The impact of my research 

was to raise awareness, provide insights, and offer solutions from a hospitality perspective. 

I am proud to present this final project for 

Hotelschool The Hague.  

I wish you pleasant reading and I hope to impact you 

the way this topic has impacted me.  

 

 

 

 

Kind regards, 

 

Kalina Borisova 

Copyright 

©Hotelschool The Hague, The Netherlands 

All rights reserved. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form or by any means, 

electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the Hotelschool The Hague. 
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Executive Summary 
One of the final products in the graduation course “Launching your Career” at Hotelschool The 

Hague is the delivery of a Company Project – a comprehensive thesis on a research topic. This 

project is a study that utilised the steps of the Design Based Research (DBR) cycle in which the 

research problem is defined and analysed, a possible solution is created, which is subsequently 

implemented and evaluated. The knowledge obtained in this study is also disseminated to key 

stakeholders and the entire academic process is reflected upon.  

The point of departure for this study is the United Nations Global Compact – the world’s largest 

corporate sustainability initiative. From there, focus is drawn on the social sustainability principle 

within the Global Compact, which deals with human rights in a corporate context. This concept 

is central for the undertaken research and, in order to focus the study, the issue of human 

trafficking with the purpose of sexual exploitation is employed as a focal point.  

Preliminary research, accompanied by a review of empirical and generic literature, highlights 

the hotel industry’s vulnerability to sex trafficking and the need for action-oriented 

interventions. Sex trafficking occurs in every type of hotel – from budget to luxury, and the 

growing franchise business model creates a blind spot in the adequate oversight of the issue 

across international chain properties. Meanwhile, front-line staff are in a unique position where 

the timely recognition and reporting of sex trafficking incidents could make a significant impact. 

Therefore, on account of research feasibility and the author’s access to a research sample, the 

subject of this study is Front of House (FOH) staff (front desk agents, supervisors and managers, 

concierge, bellmen, valet) in multinational hotel chains. The framework used in this research 

delves on the impact of four situational factors (Authority, Work Roles, Organisational Culture, 

and National Context) on the decision of FOH staff to report sex trafficking in multinational hotel 

chains. As a result, the following Main Research Question (MRQ) was formulated: 

What effects do context-related factors have on the decision of Front of the House employees 

in multinational hotel chains to report sex trafficking? 

To answer the MRQ, a quantitative research approach was undertaken by means of an online 

survey. The survey was shared with the target population through social media, and it yielded 

103 relevant responses. It contained predominantly Likert-type questions, which aimed to 

determine the most influential aspects when it comes to recognising and reporting potential 

cases of sex trafficking by FOH staff in multinational hotel chains. The results of an ordinal 

regression analysis show that Organisational Culture is the most important factor that 

influences the decision to report suspicion of sex trafficking. Also, elements of Authority showed 

statistically significant results, which were included in the consideration of a possible solution. 

Additional descriptive analysis was performed to highlight the respondents’ encounters with 

cases of sex trafficking, their knowledge and training on the company’s Ethical Code of Conduct, 

their specific job role, and their country of work. The study results show that 1/5 FOH employees 
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have personally encountered cases of sex trafficking in their workplace, while 1/3 know 

someone else in the organisation with such an encounter. The analysis shows that 65% of the 

respondents knew the company policy regarding sex trafficking, while, interestingly, 62% did not 

receive training on said policy. The majority of respondents had work experience at the 

Reception of hotels, while 35.5% worked in luxury properties. The sample represented 26 

countries (most were from the USA, Germany, Netherlands, UK, France) from five continents. 

Based on the study’s results, literature review, and best industry practices, the factors which 

most significantly affect reporting of sex trafficking are Authority, Organisational Culture, and 

the implementation of an Ethical Code of Conduct. Therefore, a framework for an ethically 

driven organisational practice is constructed. The solution aims to promote ethical role-

modelling through training and policy compliance, communication and trust, empowerment, 

and a sense of accountability. To ensure an ethical culture, ethical role-modelling should be 

innate not only to management, but within peer-to-peer interactions on an operational level as 

well. Consequently, an organisational practice that is action-oriented and falls into strict ethical 

boundaries is created. The framework offers general guidelines and can be tailored to any 

organisation and/or department, as well as related to other corporate ethical predicaments, 

making it widely applicable. Therefore, the solution fulfils the criteria of social acceptability, 

economic interest, and technical feasibility, due to the relevance of the defined problem, the 

need for timely and adequate response, and its generalisability. 

The solution is further implemented and evaluated in two ways: 1) a hypothetical 

implementation and evaluation for the FOH department of a multinational hotel chain, and  

2) a demonstrated implementation and evaluation for the research client - Ms van Geuns, 

through knowledge dissemination with primary stakeholders. First, the hypothetical proposal 

designed for multinational hotel chains is based on implementing the solution framework with 

considerations for stakeholders involved, resources needed, and timeline application. The 

hypothetical implementation could be evaluated using an after-action review of the solution's 

application and primary KPI - number of reported sex trafficking cases by FOH staff. Second, the 

implementation for the research client was demonstrated through eight ethics workshops with 

more than 100 Phase 1 students at Hotelschool The Hague. The purpose of the workshops was 

to raise awareness about an important issue in hospitality and present tools and solutions for 

effectively tackling sex trafficking in the industry. The evaluation of the workshops via a short 

Mentimeter survey shows that the main goals were accomplished. The framework was later 

shared with the research client for further use and application in various ethical scenarios. 

To disseminate to other interested stakeholders, the research findings and solution were shared 

via a comprehensive infographic on LinkedIn and the Hotelschool The Hague Alumni Platform. 

Hence, the Hotelschool The Hague community and hospitality professionals were engaged. The 

LinkedIn post yielded more than 1,600 views within two days and reached relevant industry 

representatives. Thus, the research knowledge was disseminated successfully.  
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Glossary 
 

Human Trafficking The unlawful act of transporting or coercing people in order 

to benefit from their work or service, typically in the form of 

forced labour or sexual exploitation 

Human Rights Human rights are moral principles or norms for certain 

standards of human behaviour and are regularly protected in 

municipal and international law. 

Sex Trafficking The action or practice of illegally transporting people from 

one country or area to another for the purpose of sexual 

exploitation 

Due Diligence Due diligence is the investigation or exercise of care that a 

reasonable business or person is normally expected to take 

before entering into an agreement or contract with another 

party or an act with a certain standard of care. 

Social Sustainability Social sustainability is about identifying and managing 

business impacts, both positive and negative, on people. 

Ethical Code of Conduct A code of conduct is a set of rules outlining the norms, rules, 

and responsibilities or proper practices of an individual party 

or an organization. 
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Chapter 1: Problem Definition 

1.1 Problem Definition 

1.1.1 United Nations Global Compact  

This research is put in the context of the United Nations (UN) Global Compact (GC), the world’s 

largest corporate sustainability initiative (UN Global Compact, 2021c). The GC focuses on six 

major areas of corporate sustainability: environment, society, governance, sustainable 

development, sustainable finance, and supply chain (UN Global Compact, 2021a). The particular 

perspective employed in this research is that of social sustainability, which aims to stimulate 

“doing business in ways that benefit society and protect people” (ibid). The GC defines social 

sustainability as identifying and managing business processes and their impacts on 

stakeholders (ibid). The first six principles (App.1.1) focus on corporate social sustainability, in 

which human rights are central (see App.1.3 for the Universal Declaration of Human Rights) (ibid). 

As part of corporate social sustainability and human rights, the focal point of this research is  

sex trafficking – a form of human trafficking - defined by the UN as the “recruitment, 

transportation, transfer, harbouring or receipt of people through force, fraud or deception, with 

the aim of exploiting them for profit” (UNODC, 2021). Sex trafficking is a serious crime that affects 

more than 4.5 million victims worldwide, while turning billions of dollars in profit from this 

exploitation (European Parliament, 2016). Statistically, women are more likely to be victims of 

such exploitation, but children and men are also subject to it (Eurostat, 2015; UNODC, 2021).  

1.1.2 The Hotel Industry & Sex Trafficking  

The hotel industry reaches every corner of the planet and employs millions of people in the 

process of providing hospitality. However, the hotel industry is also regarded as a high-risk 

sector to human rights issues, among which is human trafficking (see App.1.2 for all areas of 

human rights issues in hotels) (Business and Human Rights Resource Centre, 2019a). A recent 

industry review suggests that a likely reason for sex trafficking to occur in hospitality is the 

limited oversight from brands and multinational hotel companies as a result of extensive 

franchising (ibid). While data on the real impact of sex trafficking and exploitation in hospitality is 

scarce, some studies point to unfavourable figures and trends. Sexual exploitation is an 

occurring issue in hotels and motels, which had been identified as the third most likely venue for 

sex trafficking, after brothels and spas (NHTH, 2018; Paraskevas, 2020). Hotels are a likely venue 

for sex trafficking to occur as they offer anonymity, privacy, and limited to non-traceability. 

Research by the University of West London on human trafficking in Europe, performed between 

2014 and 2016, estimates that, on an annual basis, there are 93,480 cases of sex trafficking in 

hotels (Paraskevas, 2020), while 4.5 million people worldwide are trafficked with the purpose of 

sexual exploitation (European Parliament, 2016).  
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Nevertheless, efforts are being made to combat sex trafficking in hospitality with the aid of non-

governmental organisations, governments, local authorities, and hotel businesses. Best industry 

practices for addressing sex trafficking in hotels demonstrate that the first, and often most 

important, point of contact is with the hotel’s front-line staff (DHS, 2016; No Place for Sex 

Trafficking, 2021). Recognising and reporting signs of sexual exploitation at an operational level 

is essential to adequately addressing the issue not only from a social standpoint, but also to 

protect the hotel’s financial, legal, and commercial interests (Alsever, 2017; Graaf, 2018; 

Paraskevas and Brookes, 2018).  

1.1.3 Ethical Decision-Making 

1.1.3.1 Guiding Principle 

The guiding principle in this research is the utilitarianism model for ethical decision-making, 

which emphasises basing decision on maximised value creation for the stakeholders involved 

(Bazerman, 2020). However, literature and practitioners suggest that hoteliers often take a 

customer- and sales-oriented approach in decision-making, rather than an objectively ethical 

one (Minett et al., 2009; Graaf, 2018; Nicolaides, 2019; Paraskevas, 2020). Therefore, “ethical” in 

this context is defined as basing decisions on maximised value-creation for as many 

stakeholders as possible, thus enforcing practical and normative policies for ethical business 

conduct. 

1.1.3.2 Ethical Decision-Making Model 

Generally, ethical decision-making theories divide influencing factors into two broad categories: 

individual and situational (Ford and Richardson, 1994). Individual factors are unique to the person 

making the decision, while situational factors explain the framing and circumstances of an 

ethical case. Situational factors can be either issue-related or context-related (Oxford University 

Press, 2010). Issue-related factors deal specifically with the moral issue at hand, while context-

related situational factors represent the circumstances of the ethical issue, namely rewards, 

authority, bureaucracy, work roles, organisational culture, and national context (Oxford 

University Press, 2010). Appendix 1.4 details all factors. 

A study by Dimitriou and Ducette (2018) on the ethical decision-making of hotel staff suggests 

that two of the most influential factors are co-workers and leadership, while various literature 

sources highlight organisational culture as a detriment of ethical business conduct (Velthouse 

and Kandogan, 2007; Arnold et al., 2010; Needle, 2010). Therefore, three context-related 

situational factors are used as framework for this research: authority, work roles, and 

organisational culture. A fourth context-related factor, national context, is deemed relevant, as 

the research’s population is based on a global scope. Consequently, location may be impactful 

in the context of multinational chain hotels. This research examines the effect of those four 

situational factors on staff’s decision to report suspected sex trafficking on hotel premises.  
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1.2 Reason for Research 

1.2.1 Goal of the Client 

The research client, Ms van Geuns, formulated the following general research goal as a starting 

point: 

How might the Global Compact’s guiding principles concerning human rights be applied in the 

hotel industry effectively and provide solutions for a more ethical business conduct? 

Therefore, aligned with the client’s goal, this study focuses on the impact of the four selected 

context-related factors on ethical decision-making in multinational hotel chains, i.e., the decision 

of staff to act upon occurring human rights violations, more specifically - sex trafficking.  

1.2.2 Goal of the Research 

Few secondary sources were found on the specific impact of the selected context-related 

factors on ethical decision-making in hotels, especially concerning human rights infringements 

such as sex trafficking. Therefore, having established that multinational hotel chains are 

vulnerable to human trafficking and that front-line staff is key in addressing the issue, further 

research is needed to understand the impact of these factors on the decision-making process of 

reporting suspicions/cases of sex trafficking. As front-line staff is in a unique position for the 

timely and adequate response to sexual exploitation in hotels, the selected population for this 

research is Front of the House (FOH) staff, constituting Front Desk Agents, Managers and 

Supervisors, Concierge, Bellman/Porter, and Valet (Marikkar, 2013). Consequently, this study 

aims to contribute to the general knowledge on human trafficking in hotels by exploring the 

factors that influence the decision of FOH staff in multinational hotel chains to report potential 

cases of sex trafficking, hence acting upon abuse of human rights. 

1.2.3 Main Research Question  

The Main Research Question (MRQ) is formulated as follows: 

What effects do context-related factors have on the decision of Front of the House employees 

in multinational hotel chains to report sex trafficking? 

Based on the MRQ, the framework of this research is illustrated below. 

Authority 

 
Work Roles 

Organisational Culture 

National Context 

Figure 1: Research Framework 

Decision of Front of House staff in 
multinational hotel chains to report sex 

trafficking 
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1.2.4 Research Perspective 

The Dutch National Rapporteur on Trafficking of Human Beings and Sexual Violence against 

Children (2020) regards the hotel industry as a place of victimisation but also identification of sex 

trafficking. Indeed, an appropriate response to this crime could be initiated once such cases are 

identified and reported at the place of the incident. Hotels are a top venue for sex trafficking to 

take place, therefore, it is crucial that staff is able to identify, and report suspected cases to 

management and/or higher authorities. Thus, the importance of this research is put into a 

broader perspective, illustrated below:  

 

Figure 2: Research Perspective  

4. Tackle 
Sex 

Trafficking

3. Notify 
Higher 

Authority

2. Report 
to 

Manage-
ment

1. Identify 
Sex 

Trafficking
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Chapter 2: Analysis & Diagnosis 

2.1 Literature Review 
By means of a literature review, the author examines best industry practices concerning ethical 

business conduct in the protection of human rights and poses a critical question about its 

applicability in multinational hotel chains. Additionally, the purpose of a literature review is to 

gain a deeper understanding about the underlying implications of the four selected context-

related factors on business ethics and staff’s decision-making. This literature review combines 

insights from practitioners and scientific sources. 

2.1.1 Ethical Code of Conduct in the Hotel Industry 

Globally, various governmental entities and non-governmental organisations have developed 

policies for ethical business conduct with the purpose of protecting human rights and 

promoting sustainability. Examples of such organisations are the UN’s Office for the High 

Commission for Human Rights (OHCHR, 2021b), the Ethical Trading Initiative (EthicalTrade, 2021), 

the Global Compact (UN Global Compact, 2021c), the Sustainable Hospitality Alliance 

(Sustainable Hospitality Alliance, 2021), and the UN World Tourism Organisation’s Code of Ethics 

(UNTWO, 2021), the latter two of which focus specifically on the tourism and hospitality sector. 

The frameworks and policies developed by these organisations focus on identifying, eradicating, 

and preventing the risk of human rights violations in business conduct, which is also known as 

the “due diligence” process. While the implementation of human rights due diligence is not yet 

legally mandatory for companies, steps are being taken towards the law creation for such 

compulsory measures (Business and Human Rights Resource Centre, 2020; OHCHR, 2021a).  

Apart from consulting the abovementioned organisations, hospitality businesses may also 

review best industry practices on human rights due diligence, such as the codes of conduct of 

Hilton International (Hilton, 2019), Marriott International (Marriott, 2019), Accor Group (Accor, 

2021a), InterContinental Hotels Group (IHG, 2021), and Hyatt Hotels Corporation (Hyatt, 2021). 

These charters aim to provide clear guidelines for employees regarding the company values 

and policies, which would aid decision-making in ethical predicaments and distinguish “right” 

from “wrong” in each situation not only from a business perspective, but from a moral standpoint 

as well. For instance, Accor’s Ethics Charter illustrates the appropriate decision-making process 

and desired outcomes by providing examples of situations in which an ethical dilemma might 

occur (Accor, 2021a). Accor’s stance on sex trafficking is detailed in their Charter and the hotel 

group states that employees must immediately report suspicion of illicit activity to management 

(refer to App.2.1 for excerpt). Similarly, Hilton International and Marriott International offer 

extensive descriptions of their commitments and policies regarding human rights, as well as 

training programmes for employees and franchised properties (Hilton, 2019; Marriott, 2019). 

Included in these trainings are how to recognise signs of sex trafficking on hotel premises and 

appropriate response guidelines.  
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While the abovementioned companies have extensive policies and publicly declared 

commitments to human rights, it is notable to acknowledge the lawsuits against several 

multinational hotel chains accused of allowing human trafficking on their premises. Hilton 

Worldwide Holdings Inc., Marriott International Inc. and Wyndham Hotels & Resorts Inc. are 

among the defendants in a US-based lawsuit for permitting sex trafficking on their properties 

(Business and Human Rights Resource Centre, 2019b; Ramey, 2020; Abraham Watkins, 2020). 

The franchise business model, which these brands employ, has been identified as a root cause 

for ineffective policy compliance. During the lawsuits, the hotel companies argued that they 

have “no control” over what happens in the franchised properties and that they have since 

implemented “stricter policies” (Ramey, 2020). The issue of policy compliance in franchised 

properties is also identified as an impediment by Paraskevas and Brookes' (2018) research on 

the vulnerability of hotels to human trafficking. Moreover, global organisations point to a 

significant number of human trafficking cases in the hospitality industry, despite extensive anti-

trafficking initiatives (European Commission, 2016; Doggrell, 2016; DHS, 2016).  

2.1.2 Ethical Decision-Making Factors 

2.1.2.1 Ethical Decision-Making and Authority 

Numerous studies support that the role of leadership is imperative in driving businesses in a 

more ethical direction. An empirical study points to a significant relationship between ethical 

leadership and ethical organisational climate (Engelbrecht Amos S. et al., 2017). In other words, 

ethical leadership impacts the organisational culture and its approach to ethical business 

conduct. Ershaghi (2013) also suggests that leaders can influence, whether positively or 

negatively, the organisational culture. Indeed, employees are more likely to engage in unethical 

practices when justification for such behaviour is evident in the form of an authority figure 

(Engelbrecht Amos S. et al., 2017). Therefore, various authors highlight the importance of ethical 

role modelling, which is especially relevant in the process of setting up ethical decision-making 

policies (Brown et al., 2005; Ershaghi, 2013; Nicolaides, 2019). Grojean et al. (2004) argues that 

managers must convey and exemplify the ethical values of the organisation and establish clear 

expectations of ethical conduct among all stakeholders. Moreover, ethical leadership 

contributes to the creation of trust and predisposes staff to report issues to management and 

act according to set policies (Brown et al., 2005; Nicolaides, 2019). 

2.1.2.2 Ethical Decision-Making and Work Roles 

Previous literature on the relationship between work roles and ethical decision-making is 

scarce, however, an article by Hamilton and Sanders (1981) outlines a point of departure in 

understanding the impact of roles on decision-making. The authors propose that roles can be 

explored in two dimensions: hierarchy and the solidarity of actor-victim relationship (ibid). For 

this research, the aspect of hierarchy will be considered. The dimension of hierarchy 

distinguishes two types of relationships between people, namely based on authority (for e.g., 

manager-employee) and based on equality (for e.g., employee-employee) (ibid). A key aspect in 
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these types of relationship is the delegation of power, which affects the duties placed on 

subordinates and the obligations of superiors (ibid). This notion links to the element of 

responsibility, which in a business setting is viewed as an amalgamation of obligations linked to a 

specific job or function (Bivins, 2006). However, the responsibilities of a role refer to more than 

just the primary functions listed in a job description – they are inherent to the processes and 

outcomes related to the job, including the consequences of the acts performed as part of the 

job-related obligations (ibid). In other words, roles and ethical decision-making could be linked 

due to the responsibility attached to the former. This responsibility may vary in relationships 

based on either authority or equality. Therefore, it could be interpreted that managers and co-

workers are influential factors in ethical decision-making. 

2.1.2.3 Ethical Decision-Making and Organisational Culture 

Organisational culture is widely defined by specialists as a combination of key elements such as 

values, beliefs, and behavioural norms that define the unique social and psychological 

environment of an organisation. Needle (2010) attributes these characteristics to factors such as 

history, product and market, strategy, type of employees, management style, and national 

context. A common thread in literature is the influence of group norms, assumptions, and 

behaviours, which determine the approach of the organisation’s members to challenges and 

ethical predicaments. In other words, an organisational culture that emphasises on ethics and 

morality has a direct effect on the behaviour and decision-making of its members. Various 

authors argue that a robust organisational culture is determined by those who lead it. Velthouse 

and Kandogan (2007) state that managers are the propellers of an ethical culture and 

predeterminants of organisational behaviour. Therefore, organisational culture as a decision-

making factor is closely related to authority. 

2.1.2.4 Ethical Decision-Making and National Context 

In the context of a multinational company, it is important to address the impact of cultural 

differences on ethics and decision-making, as well as to consider leadership and organisational 

culture as mediators of this factor (Nazarian et al., 2017). Previous studies highlight that 

managing across cultures has become increasingly difficult with regards to ethical dilemmas, 

which is strongly suggested to be a result of cultural and national differences (Kolk et al., 1999; 

Buller and McEvoy, 1999; Banai and Sama, 2000). A framework developed by Robertson and 

Ross (1995) shows that members of a community adjust their own ethical behaviour in relation to 

the local norms and evaluate the ethical behaviour of others in a similar manner. To support 

that, a study on the effects of national context on ethical behaviour suggests that location has a 

significant impact on the ethical evaluation of a situation and the intended ethical behaviour 

(Spicer et al., 2004). Therefore, there is a likely relation between national-based ethical norms 

and their appropriation by external and internal members of the local community.  
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2.1.3 Literature Review Conclusion 

Firstly, the literature review provides information on global organisations committed to 

combatting sex trafficking and includes examples of ethical policies in multinational hotel 

chains. However, the realistic implementation of these policies is challenged due to the 

continuous cases of human trafficking in hotels. Secondly, the literature review explores the 

effect of four context-related factors on ethical decision-making – Authority, Work Roles, 

Organisational Culture, and National Context. Consequently, underlying themes emerge for 

each factor, respectively ethical role modelling, responsibility, organisational ethical norms, and 

national ethical norms. The literature analysis suggests an interconnection between Authority, 

Organisational Culture, and the implementation of an Ethical Code of Conduct (ECC). 

Subsequently, this review of literature and industry examples is used to formulate the study’s 

research questions.   
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2.2 Research Questions 
Based on the MRQ, evidence from literature and best practices, the following sub-questions for 

research emerged: 

1. To what extent does authority affect the decision of FOH staff in multinational hotel 

chains to report sex trafficking? 

2. To what extent do work roles affect the decision of FOH staff in multinational hotel 

chains to report sex trafficking? 

3. To what extent does organisational culture affect the decision of FOH staff in 

multinational hotel chains to report sex trafficking? 

4. To what extent does the national context affect the decision of FOH staff in 

multinational hotel chains to report sex trafficking? 

Consequently, a conceptual framework (Fig.3) was designed, and four hypotheses were 

formulated. 

 

 

 

 

 

 

 

 

 

Figure 3: Conceptual Framework 

H1 Authority affects the decision of FOH staff in multinational chain hotels to report sex 

trafficking. 

H2 Work Roles affect the decision of FOH staff in multinational chain hotels to report sex 

trafficking. 

H3 Organisational Culture affects the decision of FOH staff in multinational chain hotels to report 

sex trafficking. 

H4 National Context affects the decision of FOH staff in multinational chain hotels to report sex 

trafficking. 
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2.3 Methodology  

2.3.1 Research Design  

The primary data was gathered via an online survey and analysed using a quantitative approach 

with the IBM SPSS software. This method was deemed beneficial for the type of study as the 

aim was to establish the extent of association among the variables through a larger sample, and 

subsequently co-create viable solutions with the research client based on the results.  

2.3.2 Population & Sampling 

The population for this study consisted of Front of the House (FOH) staff in multinational hotel 

chains, therefore the selection criteria were the following: 

Population Criteria 

1. FOH operational and managerial staff, i.e., front desk agents/receptionists, 

concierge, bellmen/porters, supervisors and managers, valet, excluding reservation 

agents. 

2. Employed (currently or previously) at a multinational hotel chain, e.g., Marriott, 

Hilton, Hyatt, Accor, Intercontinental, Wyndham, Choice, Radisson. 

3. English language skills. 

Table 1: Population Selection Criteria 

The non-probability sampling methods used were convenience sampling, which consisted of 

collecting data from a readily available pool of respondents; snowball sampling, in which 

participants were asked to share the survey with their network; and purposive sampling, in 

which the researcher selected individuals to complete the survey. The described sampling 

methods were used due to the limited access of the researcher to the population and in order to 

facilitate an efficient data collection process. 

Due to the study’s international scope, the population size was considered to be significant for 

research. Therefore, with an accepted 10% margin of error and 95% confidence interval, the 

sample size for the survey was estimated at a minimum of 100, which resulted in a total 

response count of 156, out of which 103 were considered for further analysis. 
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2.3.3 Data Collection 

The data gathering tool for this study was an online survey, which consisted of 23 questions and 

required between four to eight minutes to complete. The survey was facilitated on the online 

platform Qualtrics and was distributed through social media platforms, such as LinkedIn and 

Reddit, as well as through direct emailing of participants. During its activity period from June 8th 

to September 10th, the survey is estimated to have reached between 3,000 and 300,000 

participants across the online channels on which it was distributed - around 3,000 were reached 

via Reddit, 300,000 via a hospitality focused group on LinkedIn, also included in these estimates 

are the roughly 1,000 LinkedIn connections of the researcher and the 10-15 people that were 

personally contacted. However, due to the high traffic and content turnover on these online 

platforms, it is probable that only 1-3% of the estimated population was reached, out of which 

1.7% decided to participate in the survey. Additionally, due to lack of responses, the survey was 

incentivised at a later stage, and respondents could participate in a raffle for a prize. The survey 

was in English, so the respondents had to possess an adequate understanding of the language.   

2.3.4 Measures 

The survey initiated with a mandatory consent agreement, which was followed by six distinct 

pages containing Likert-type statements, open-ended and closed questions. The first page 

consisted of four multiple-choice questions which provided descriptive information about the 

type of organisation, in which the participants have work experience (e.g., luxury hotel), their 

respective work roles (e.g., receptionist), as well as their encounters with sex trafficking in their 

organisations. The following four pages were structured into the respective factors that 

represent the predictor variables: Organisational Culture, Authority, Work Roles, and National 

Context. The final page contained an open-ended non-mandatory question that was used to 

explore other than the stated reasons which might influence the participants’ decision to report 

cases of sex trafficking in their organisation. All survey questions can be found in App.2.4 as well 

as a description of the variables of the study, their respective coding, and the factors to which 

they relate in App.2.3. 

The structure and flow of the survey were adjusted based on feedback from five trial 

respondents, collected prior to releasing the questionnaire to the general population. The trial 

respondents were selected to fulfil the population criteria. Furthermore, the wording of the 

questions and statements was based on theory for social desirability bias reduction via indirect 

questioning and anonymous data collection (Spiker, 2019; Align, 2021). As suggested by the 

survey improvement software of the host platform Qualtrics, to yield better response results, 

the open-ended questions were no more than four, the descriptive text was kept to a minimum 

whilst providing essential information about the purpose of the survey, the completion time was 

estimated to be no longer than eight minutes, and the survey format was compatible for mobile 

use to accommodate the high numbers of respondents who complete surveys via a mobile 

device. 
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2.3.5 Data Analysis  

The data was analysed using inferential and descriptive statistics with IBM SPSS and a 

significance level of p<0.05. The factors Organisational Culture, Authority, National Context, 

and Work Roles were assumed to be predictor variables for the outcome variable Reporting 

(cases of sex trafficking). 

2.3.5.1 Reliability & Validity 

In the process of testing the variables for reliability, changes occurred in the formation of the 

factors to ensure the reliability and validity of the analysis. This resulted in the re-evaluation of 

the outcome variable (Reporting cases of sex trafficking) by removing one of the two measures 

that defined it. Removal of measures occurred in the factor Work Roles, as well as re-

assignment of measures from the factor Work Roles to the factor Organisational Culture. Also, 

due to these changes, the factor Work Roles is now measured only by the nominal question 

related to the respondents’ job position (e.g., Receptionist, FO manager, etc.). The adjusted 

factors and outcome variable fulfilled the requirement for reliability (Cronbach’s Alpha>.70) and 

the changes are detailed in App.2.2. 

Moreover, due to incompletion, 52 responses were disqualified, and an additional response was 

removed due to being the sole representative of the group Valet within the factor Work Roles, 

which affected the study’s internal validity. Therefore, from 156 responses, 103 were considered 

for further analysis. 

2.3.5.2 Ordinal Logistic Regression 

In line with Frost's (2017) recommendation, an Ordinal Logistic Regression was performed due to 

the non-continuous nature of the predictor variables Organisational Culture, Authority, and 

National Context (instead the factors represented a seven-point Linkert scale, which is a quasi-

interval), as well as the presence of a nominal variable (Work Roles). This analysis measured the 

relationship between the predictor variables and the outcome variable. 

Variables Measure Statistical Test 

Dependent Independent 

Report Cases of 

Sex Trafficking 

(scale) 

Organisational 

Culture 

Scale Ordinal Logistic 

Regression 

Authority 

National Context 

Work Roles Nominal 

Table 2: Variables and Statistical Testing 

  



                      Ethically Driven Hospitality: No Room for Sex Trafficking | Hotelschool The Hague | Kalina Borisova 

P a g e  |  25 

Dataset Coding 

To simplify the data analysis, the variables of this study were coded in the following manner: 

▪ Dependent Variable (DV): 

o Report cases of sexual exploitation (SE): DV_ReportingSE 

▪ Independent Variables (IV): 

o Organisational Culture: IV_OrganisationalCulture 

o Authority: IV_Authority 

o National Context: IV_NationalContext 

o Work Roles: IV_WorkRoles_NoValet* 

*Within the groups of the independent variable Work Roles, the group Valet was removed 

(therefore the coding is represented as IV_WorkRoles_NoValet), as this group had only one 

response, which skewed the analysis and hindered its reliability. 

Hypotheses, assumption testing, model fit 

Prior to conducting the analysis, the hypotheses were formulated, the dataset was tested 

against the relevant assumptions, and the model fit was evaluated. 

Firstly, the hypotheses were formulated as follows: 

 H0: there is no statistically significant factors between the variables that influence the Reporting 

score. 

 H1: there is at least one statistically significant factor between the variables that influence the 

Reporting score. 

Secondly, when testing for the relevant assumptions in an ordinal regression analysis, all four 

assumptions were fulfilled by the dataset. Detailed explanation can be found in App. 2.5.1. 

Finally, the Model Fitting Information test shows a statistically significant result (p<0.05), which is 

the desired outcome. Also, the Goodness-of-Fit test shows values that are not statistically 

significant (p>0.05), which shows that the used model fits the dataset well. Additionally, the R-

Square Nagelkerke results shows that the used model explains 32.4% of the variance in the 

dependent variable. Therefore, the used research model was deemed suitable for the dataset 

and the analysis was commenced. Compare App. 2.5.2 for exact result. 

2.3.5.3 Descriptive Statistics 

The open-ended and trichotomous (yes/no/unsure) questions which provided nominal data 

were analysed using univariate descriptive statistics, such as frequencies, pie charts, as well as 

crosstabulations. The analysis contributes with additional insights into the results of the 

quantitative analyses. 
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2.3.5.4 Thematic Analysis 

Thematic coding was used to analyse the open-ended questions related to knowledge of 

company policy regarding sex trafficking and other reasons which might affect the reporting 

decision. This method highlighted the most commonly stated answers, and the results were 

visualised in a word cloud. 

2.3.6 Results 

2.3.6.1 Ordinal Logistic Regression 

The results of the ordinal logistic regression answer the research questions in the following 

manner: 

1. To what extent does authority affect the decision of FOH staff in multinational hotel chains 

to report sex trafficking?  

The analysis shows no statistical significance between the variables Authority and Reporting. 

2. To what extent do work roles affect the decision of FOH staff in multinational hotel chains to 

report sex trafficking?  

Among the different groups within the Work Roles factor, the group for Front Office Supervisor 

is the only statistically significant group for the dependent variable Reporting. 

3. To what extent does organisational culture affect the decision of FOH staff in multinational 

hotel chains to report sex trafficking? 

The analysis shows a statistically significant result between the variables Organisational 

Culture and Reporting.  

4. To what extent does the national context affect the decision of FOH staff in multinational 

hotel chains to report sex trafficking?  

The analysis shows no statistical significance between the variables National Context and 

Reporting. 
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Therefore, H1 is accepted, which states that there is at least one statistically significant factor 

between the variables that influence the Reporting score. The SPSS outputs can be found in 

App. 2.5.3. 

 

 

 

 

 

 

 

 

Figure 4: Ordinal Regression Results 

2.3.6.2 Descriptive Statistics 

This analysis provides descriptive information derived from nominal data using univariate 

statistics (e.g., frequencies) and crosstabulations. The topics of analysis are encounters with sex 

trafficking in the organisation, training, and knowledge on company policies regarding sex 

trafficking, job positions, organisation type, and country of work. The SPSS outputs can be found 

in App. 2.5.4. 

An additional frequency analysis was performed for the measures that determine the factor 

Authority. Despite not showing a statistical significance in the ordinal regression analysis, this 

predictor was further analysed with simple frequencies to review the overall attitude of 

participants to leadership in relation to ethics and reporting of sex trafficking in the organisation. 

This analysis was deemed useful due to the correlation found between the work role Front 

Office Supervisor, which is an authority figure, and the outcome variable. Therefore, further 

analysing the factor Authority with descriptive statistics provided a better understanding on the 

matter.  The SPSS outputs can be found in App. 2.5.4. 
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2.3.6.2.1 Univariate Statistics 

Personal encounter with cases of sex trafficking & Knowledge of someone else in the 

organisation having encountered sex trafficking: 

From the 103 respondents, 22% (N=23) have personally encountered cases of sex trafficking, 

while 54% (N=56) have not had such an encounter, and the remaining (N=24) are unsure if they 

have had such an encounter. Meanwhile, 35% of respondents (N=36) are aware of someone else 

in their organisation who has encountered cases of sex trafficking, and 48% (N=49) are not aware 

of such encounters.  

 Personal encounter Colleague encounter 

Yes 22% 35% 

No 54% 48% 

Unsure 24% 17% 

Table 3: Univariate Analysis of Encounters with Sex Trafficking 

Knowledge on the organisation’s standard policy/ECC regarding sex trafficking: 

Among the 103 respondents, 65% (N=67) were aware of their organisation’s standard policy 

regarding sex trafficking, while 35% (N=36) were not knowledgeable on the matter and/or 

believed that their organisation does not have such a policy. From those that were aware of their 

organisation’s policy, the most frequent answers were: “Report to manager/supervisor” and 

“Report to police”, with some more specific answers such as “Do not allow suspected guest in”, 

“Registration of real names”, “Demand proof of legal age”, and “Look for obvious signs of abuse, 

behaviour, method of payments”. 

 Knowledge on company policy (ECC) 

Yes 65% 

No 35% 

Table 4: Univariate Analysis of Knowledge on Company Policy 

Training on organisation’s standard policy/ECC regarding sex trafficking: 

From the 103 respondents, 38% (N=39) answered that they received training on their 

organisation’s ECC, 48% (N=49) did not receive training, and 14% (N=15) were unsure if such 

training was conducted. 

 Training on company policy (ECC) 

Yes 38% 

No 48% 

Unsure 14% 

Table 5: Univariate Analysis of Training on Company Policy 
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Organisation type: 

The respondents could identify the type of organisation they either currently work for or have 

done so in the past by selecting from a multiple-choice matrix, in which more than one answer 

was possible. The largest representation within the sample have experience in luxury hotel 

properties (35.5%), followed by mid-range (17.8%) and city centre hotels (16.6%).  

 

Figure 5: Responses per Organisation Type 
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Work Roles: 

Most survey respondents have had work experience as Receptionists in multinational hotel 

chains (N=64).  

 

Figure 6: Responses per Work Role  
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Country of work: 

The survey collected responses from a total of 26 countries across five continents: North 

America, Europe, Africa, Asia, and Oceania. From the sample, the top five most represented 

countries are the USA (18.4%), Germany (11.7%), the Netherlands (9.7%), the UK (7.8%), and France 

(6.8%).  

 

Figure 7: Responses per Country of Work 
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Authority: 

The frequency analysis of the measures within the predictor variable Authority shows that most 

participants agree with the statements, which explore the manager’s role in the employee’s 

decision to report cases of sex trafficking. As evidenced by Table 6, a total of 86.3% of 

respondents feel comfortable to report such cases to their manager, while 80.5% believe that 

their manager will do the “right thing” in an ethical predicament. Also, 79.5% of respondents 

would follow the example set from a manager when faced with an ethical dilemma involving 

trafficking, and 77.6% feel empowered by their manager to make autonomous decisions in such 

situations. 

 

 Manage will do 

the “right thing” 

Follow example 

from manager 

Feel 

comfortable to 

report to 

manager 

Feel 

empowered to 

manager 

Somewhat agree 12.6% 22.3% 12.6% 22.3% 

Agree 25.2% 32% 25.2% 18.4% 

Strongly agree 42.7% 25.2% 48.5% 36.9% 

Total 80.5% 79.5% 86.3% 77.6% 

Table 6: Frequency Analysis of Authority 
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Descriptive Statistics Summary 

Overall, the results from the descriptive analysis can be visually summarised in the following 

manner: 

 

 

Figure 8: Descriptive Analysis Summary   
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2.3.6.2.2 Crosstabulations 

Encountering sex trafficking related to Work Roles: 

Within the work role groups, a larger proportion of respondents of every group (apart from for 

the Bell attendant group) did not personally encounter cases of sex trafficking compared to 

those who did. 

Knowledge of organisational policy/ECC related to Work Roles: 

The results show that a larger proportion of respondents from all groups (apart from Guest 

Experience Manager) have knowledge on their organisation’s standard policy regarding sex 

trafficking as opposed to those who do not have such knowledge. 

Training on ECC related to Work Roles: 

From the 64 respondents who worked as Receptionists, 31 did not receive training on their 

organisation’s ECC regarding sex trafficking, while 11 were unsure if such training took place, 

which makes most respondents from this group not trained on their organisation’s policy 

regarding such ethical situations. The case is similar with other groups such as Front Office 

Supervisor, Duty Manager, and Front of the House Manager, in which a larger proportion of the 

respondents have not received training on their organisation’s ECC as opposed to those who 

have received training. Meanwhile, there are two group in which most respondents received 

training on their organisation’s ECC – Concierge and Guest Experience Manager. 

Encounter sex trafficking related to Country of work: 

From the sample’s most represented countries (USA, Germany, the Netherlands, UK, France), 

the corresponding respondents reported whether they have encountered cases of sex 

trafficking. Most respondents from all groups reported to have not personally encountered such 

cases. 

Knowledge of organisational policy/ECC related to Country of work: 

From the sample’s most represented countries (USA, Germany, the Netherlands, UK, France), 

the corresponding respondents reported whether they have knowledge on their organisation’s 

ECC related to sex trafficking. Most respondents from all groups reported to have knowledge on 

their organisation’s policy regarding sex trafficking. 

Training on ECC related to Country of work: 

From the sample’s most represented countries (USA, Germany, the Netherlands, UK, France), 

the corresponding respondents reported whether they have received training on their 

organisation’s ECC related to sex trafficking. The results show that most USA respondents 

received such training, while most respondents from the Netherlands and France did not 

receive training. Meanwhile, half of the respondents from the UK received training while the 

other half did not. None of the respondents from Germany received training. 

All SPSS outputs from the Crosstabulation analysis can be found in App 2.5.5. 
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2.3.6.3 Thematic Analysis 

The thematic analysis explores the various other reasons that the respondents reported as 

influencing factors on their decision to report a case of sex trafficking in their organisation. The 

responses were visualised in a word cloud (App. 2.5.6), which highlighted recurring responses 

such as “Evidentiary support”, “Support from manager”, “Own morals/beliefs”, “ID of supposed 

victim”, and “Intensity/knowledge of situation”. Within the most stated reason - “Evidentiary 

support”, the respondents mention “signs of exploitation (such as behaviour, young age, lack of 

ID)”, and “abnormal relationship between the guest and the supposed victim”. 
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2.3.7 Conclusion 

2.3.7.1 Discussion 

The results of this study build on existing evidence of the effect of organisational culture on 

ethical decision-making (Nazarian et al., 2017). A common thread in literature is the influence of 

group norms, assumptions, and behaviours, which determine the approach of the organisation’s 

members to challenges and ethical predicaments. In other words, an organisational culture that 

emphasises on ethics and morality has a direct effect on the behaviour and decision-making of 

its members. This is supported by the discovered correlation between the predictor variable 

Organisational Culture and outcome – Reporting of sex trafficking, i.e., acting against abuse and 

in an ethical manner. 

However, literature also suggest that leadership and organisational culture are linked in their 

effect on ethical decision-making (Engelbrecht Amos S. et al., 2017; Ershaghi, 2013), which is 

partially supported by the analysis, as one of the measures within Organisational Culture is 

related to authority (consult App.2.3 for the list of measures). Yet, the separate predictor variable 

of Authority did not show a statistically significant correlation with the outcome variable. 

Nonetheless, a frequency analysis of the measures within the predictor Authority was 

performed. This analysis was deemed useful due to the presence of authority-related measures 

in the statistically significant predictors (Organisational Culture and the Work Role group for 

Front Office Supervisor). The frequency analysis highlights that most respondents (around or 

above 80%) consider managers to be influential factors in the decision to report cases of sex 

trafficking. The ways in which managers affect that decision is by leading by example and 

fostering an environment of trust and responsibility. These results align with the literature 

findings on the effects of ethical role modelling on moral decision-making (Grojean et al., 2004; 

Brown et al., 2005; Ershaghi, 2013; Nicolaides, 2019). Additionally, the results show that Front 

Office Supervisors are more likely to report cases of sex trafficking, which links the presence of 

authority to the notion of responsibility in ethical decision-making, as suggested by a framework 

from Hamilton and Sanders (1981). 

Notably, the results evidence that 1/5 (22%) of respondents have personally encountered sex 

trafficking in their organisation, while 1/3 (35%) know of a colleague who has had such an 

encounter. This suggests that the issue of sex trafficking in multinational hotel chains is relevant, 

with one in five FOH staff having a first-hand encounter. Hence, this outcome amplifies the 

necessity of this study. 

Meanwhile, the descriptive analysis shows that, while 65% of respondents were knowledgeable 

on their organisation’s standard policy regarding sex trafficking, a combined 62% either did not 

receive training on said policy or were unaware if such training occurred altogether. This is an 

interesting finding as it implies that most staff were not trained on how to respond to cases of 

sex trafficking yet were aware of what their expected response should be. This could be 

interpreted that staff may be using either previous knowledge or common sense in these 
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scenarios, which would in turn imply the role of individual factors in ethical decision-making. As 

indicated by the thematic analysis, “evidentiary support”, i.e., visible signs of exploitation, and 

“own morals/beliefs” were commonly stated by respondents as influencing factors in decision-

making. However, this interpretation cannot be validated with the available data as the topic of 

individual factors that influence ethical decision-making is beyond the scope of this study.   

Also, the descriptive statistics highlight that, among the different groups related to work roles, 

only respondents who worked as Concierge or Guest Experience Supervisor received training 

on the company’s Ethical Code of Conduct regarding sex trafficking. A possible interpretation of 

this result is related to the assumption that requests for sex workers are commonly made with 

the guest experience team, as opposed to the front office department. This may be the reason 

why organisations prioritise training their guest service staff on the issue of sex trafficking. 

Additionally, when comparing the respondents from various countries with regards to training, 

only respondents from the USA were generally trained on the organisation’s Ethical Code of 

Conduct. A possible interpretation of this result is linked to the aspect of brand image and 

corporate culture, which is prominent in American organisations. Moreover, the Headquarters of 

major hotel chains, such as Hilton, Marriott, Hyatt, and Wyndham are situated namely in the USA, 

which might support the emphasis on Ethical Code of Conduct training and compliance within 

the chain properties in the country. Last but not least, the US-based lawsuit (which was explored 

in Ch. 2.1.1) against Hilton, Marriott, and Wyndham for permitting sex trafficking on their 

properties could help explain the motive behind these results. 

2.3.7.2 Limitations 

2.3.7.2.1 Data Collection 

Several limitations about the data collection process need to be addressed. Firstly, the non-

probability sampling method signifies that the sample is likely not representative of the 

population. Additionally, this method is prone to sampling bias. However, the sampling choices 

were constrained by the author’s access to a larger and more varied sample of the population, 

which resulted in fewer, not equally represented responses. Secondly, as the survey was 

distributed on online platforms, respondents did not have the possibility to clarify their 

understanding of the survey questions, which could have led to misinterpretations (for e.g., 

misinterpreting the survey’s topic of sexual exploitation, i.e., sex trafficking, for workplace sexual 

harassment). Additionally, due to the sensitive topic of the survey, the responses could be 

subject to social desirability bias, despite the anonymous data collection, which aimed to reduce 

it. Finally, the validity of the survey is limited due to the single pilot study with a small sample 

(N=5) conducted prior to its official release. However, a more meticulously constructed pre-test 

aimed at testing the validity and reliability of the research instruments was beyond the scope 

and resources of this study. 
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2.3.7.2.2 Data Analysis 

Several limitations about the data analysis process should be addressed in order to provide an 

objective view of the results. Firstly, the generalisability of the results is limited by the study’s 

sample size of 103, which might be considered as not representative of the entire population. 

Furthermore, the groups within the sample size are not equally represented, so generalised 

statements related to the participants’ work roles and/or country of work could be inaccurate. 

Secondly, the initial survey design and factor configuration proved to be flawed due to the later 

discovered validity issues within the measures. Prominently, the theoretical underpinning of the 

factor Work Roles was lacking in definition and resulted in major adjustments of the measures 

at the analysis stage. Therefore, the content validity could have negatively impacted the 

research results. Finally, it should be acknowledged that certain results from the descriptive 

statistics analysis might be inaccurate due to underlying reasons that fall beyond the scope of 

this study. For example, the knowledge of the organisation’s policy on sex trafficking related to 

the variable Work Roles could be due to individual factors that influence ethical decision-

making rather than situational factors. However, it is beyond the scope of the study to address 

the question of personal/individual factors that might influence ethical behaviour. 

2.3.7.3 Recommendations for Further Research 

For further research, both individual and situational factors that influence ethical decision-

making should be tested to obtain a more thorough understanding on the matter. Additionally, 

the sample size of the study should be increased, and the groups should be more equally 

represented by using probability sampling methods, for e.g., stratified sampling. This could 

provide more accurate results and concrete evidence on how these factors affect the decision 

of staff in multinational hotel chains to report sex trafficking. Finally, other hotel departments 

which might encounter sex trafficking, for e.g., Food & Beverage outlets and Housekeeping, 

should be considered for research to provide more meticulous recommendations and solutions 

to hotels. The research should be extended to other hospitality businesses to better address sex 

trafficking in the industry. 

2.3.8 Ethical Data Management  

The data gathered in this study was anonymous and performed in accordance with the 

Hotelschool The Hague Data Ethics Management procedure. No personal details were collected 

from the participants. The purpose and implications of the study were presented to the 

participants before commencing the survey, and consent of participation was given from all 

respondents (consult App.2.4 for the consent statement). 
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Chapter 3: Solution Design  
To add value to the research and provide tangible recommendations, a solution is devised 

which aims to guide Front of House (FOH) staff in adequately addressing sex trafficking in 

multinational hotel chains. The research highlighted the significant influence of organisational 

culture on the decision to report cases of abuse. Specifically, the effect of organisational culture 

on ethical behaviour was measured by assessing the environment (training, policy compliance), 

and how managers and peers exemplify the organisation’s values and policies on the matter. 

Therefore, these elements determine the ethical culture in an organisational and make the basis 

of the solution (Fig.9). Additionally, the impact of authority on shaping ethical behaviour and 

role-modelling in the organisation is deemed relevant and therefore incorporated into the 

solution. 

 

Figure 9: Elements of an Organisational Culture 

Recognising the signs of human trafficking, having clearly defined policies for addressing 

potential cases, and eliminating fear of repercussion for reporting an incident are critical 

measures in combatting sex trafficking (Welty, 2020; Kim, 2021). Comprehensive training 

programmes and written policies are the commonly advised measures for hotels and 

businesses in general. For instance, Chadegani and Jari's (2016) framework (Fig.10) on 

establishing a corporate ethical culture highlights the importance of ethical norms, practices, 

and policies on both promoting ethical conduct and preventing unethical conduct. Similarly, a 

framework by Fadzli et al. (2020) on organisational ethical culture incorporates communication 

and transparency of vision, mission, policies and standards, i.e., an Ethical Code of Conduct. 

While policies and training are the basis of an ethical business conduct, literature argues the 
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policies
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importance of creating a culture of accountability, empowerment, and ethical role-modelling. 

According to Epley and Kumar (2019), ethical role-modelling should be inherent to staff and 

management alike in order to property “set the tone” for an ethical organisation. Additionally, 

Fadzli's (2020) framework (Fig.11) on how to establish an effective ethical culture in an 

organisation emphasises on the impact of ethical leadership and teamwork. These frameworks 

and literature insights are used as reference points for the solution formulation. 

 

Figure 10: Suggested Model for Corporate Ethical       Figure 11: Effective Organisational Ethical 

            Culture (Chadegani and Jari, 2016)                          Culture Framework (Fadzli et al., 2020) 

Deriving from the knowledge obtained through existing literature and primary research, the 

proposed solution is centred around promoting awareness, proactiveness, and strict ethical 

boundaries regarding sex trafficking in hotels. This can be achieved through the implementation 

of an organisational practice based on a framework (Fig.12), which should ultimately result in a 

department-wide adoption of ethical role-modelling. The framework represents a pyramid, at 

the base of which is policy knowledge and compliance, as well as training, related to 

recognising signs of human trafficking and sexual exploitation. Subsequently, FOH staff should 

confirm the suspicion before reporting by obtaining evidentiary support in line with policy 

guidelines. In this step, communication and trust among peers and management is fundamental. 

Once the suspicion is confirmed, it is time to proactively report to the relevant authority. At this 

stage, clear duty delegation is necessary in the chain of reporting. Additionally, staff should 

empower one another and promote mutual accountability. Finally, the core function of this 

framework is to establish ethical role-modelling in peer-to-peer and manager-to-employee 

relations, i.e., leading by example, regardless of job description or specific duty – both 

operational staff and management should exhibit this behaviour. As a result, an action-oriented 

organisational practice based on ethical role-modelling is established.  

The only financial costs that could be incurred in the implementation of this solution could be 

related to training of staff on company policies regarding sex trafficking. Many multinational 

hotel chains already conduct such trainings across their franchised and managed properties. 

However, compared to the financial costs of training, the cost of allowing and/or ignoring sex 

trafficking on hotel premises could be much greater and even fatal to the business. Hotels could 

be at a significant financial loss due to reputation damage or legal repercussions in the event 

they neglect to train staff on such matters. Thus, the cost of training is lesser than the cost of not 

Enforcement 



                      Ethically Driven Hospitality: No Room for Sex Trafficking | Hotelschool The Hague | Kalina Borisova 

P a g e  |  41 

training staff. Additionally, the benefit of this solution can be measured in both profits and 

greater societal implications. Hotels would stand to benefit from establishing a reputation of a 

socially responsible business, which takes a public stance against sex trafficking and actively 

protects human rights. Therefore, creating an ethical culture that promotes and protects human 

rights could lead to increased credibility and potential profits. Additionally, hospitality business 

could showcase their commitments to observe due diligence and protect human rights through 

social responsibility by signing the UN Global Compact. 

This solution fulfils the criteria of social acceptability, economic interest, and technical feasibility, 

due to the relevance of the defined problem, the need for timely and adequate response, and 

its generalisability. The proposed solution is based on amplifying the staff’s sensible judgement 

and developing a no-tolerance organisational policy to human trafficking. Additionally, the 

solution is created to be generally applicable to any hospitality organisation, with ethical role-

modelling being the desired outcome for all staff. This framework can be further utilised in other 

hotel departments that might encounter sex trafficking, such as Food & Beverage and 

Housekeeping. Additionally, the framework can be utilised for any ethical predicament other 

than sex trafficking, making it widely applicable in different settings in which ethical business 

conduct is concerned. For instance, this framework can be linked to the concept of social net 

positive, which is a "new way of doing business which puts back more into society, the 

environment and the global economy than it takes out" (Forum For the Future, 2021). This 

concept measures success not in figures on a balance sheet, but through added value, and 

therefore does not rely on benchmarking but on exploration and adaptation to the increasing 

demand for corporate social responsibility. 

Finally, to ensure the usefulness of the solution and the sharing of knowledge, the solution was 

disseminated to the research commissioner, who is also an ethics lecturer, and to her students, 

who are currently enrolled in Phase 1 at Hotelschool The Hague. This solution is relevant for the 

selected audience of hospitality students as awareness on this topic is crucial at an early stage 

in order to ensure ethical behaviour. Consult Chapter 6 for further details on the dissemination. 

 

Figure 12: Solution Framework 
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Chapter 4: Implementation  
This chapter outlines the solution implementation in two ways. Firstly, a hypothetical 

implementation is proposed, which could be applied on a wider industry scale considering the 

context of this study, i.e., Front of the House (FOH) departments in multinational hotel chains. 

Secondly, in line with the goal of the research client, a workshop was carried out for the study's 

primary stakeholders, which effectively served as an act of dissemination and solution 

implementation simultaneously. The stakeholders involved, resources needed, and timeline 

considerations for the two implementations plans are detailed in this chapter. 

4.1 Solution Implementation for Multinational Hotel Chains  
This section outlines how the solution could be hypothetically implemented in the context of 

the FOH department in multinational chain hotels. The implementation plan includes the 

necessary resources, stakeholders involved and process owners, relevant engagement 

approach and tools, as well as frequency of use. Each step from the proposed framework 

(Fig.12) is considered, with the pyramid’s base (“Know the Signs”) being the most important in 

process set-up and stakeholder involvement.  

A clear and concise Ethical Code of Conduct, supported by training, is key in setting an aligned 

approach to the issue of sex trafficking in hotels. Therefore, this resource is crucial at the base 

step of the solution and determining for the implementation of the following steps. Also, the 

introduction of written policies and Standard Operating Procedures (SOP) is important to enforce 

strict ethical boundaries and organisational norms regarding sex trafficking. Therefore, the SOPs 

at each stage pertain the following – (1) recognising signs of sex, (2) verbal and nonverbal 

interaction with guests, potential victims; and/or following up on tips from other departments 

(e.g., Housekeeping, Room service), (3) chain of reporting & use of evidentiary support when 

describing incidents (consult App. 3.2 for examples of SOPs). 

The stakeholders are process owners are FOH staff and management, while Human Resources 

(HR) management could be involved in the training during the first step of implementing an 

ethical organisational culture. Training should be provided in-person and bi-yearly, while 

procedure enforcement and alignment can be performed continuously and by means of 

written/visualised communication (SOPs, emails). In case of suspected sex trafficking, the 

subsequent actions of staff, i.e., identification, evidentiary support, speed of reporting, etc., will 

be evaluated (see Chapter 5). As a result, the resources will be continuously improved with 

relevant information.  

The implementation plan for the FOH staff in multinational hotel chains is detailed in the Table 7.  
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 SOLUTION FRAMEWORK STEPS 

Know  

the signs 

Confirm 

suspicion 
Report 

Lead by 

example 

Resources 

Written policies 

(strict ethical 

boundaries 

reflecting the 

hotel’s values 

and norms) 

SOPs (2) 

Clear chain of 

reporting (who, 

what, where, 

when, how) 

All prior 

resources 

Staff training 
SOPs (3) 

SOPs (1) 

Stakeholders FOH staff 

Process 

owner(s) 

FOH 

management & 

HR 

management 

FOH staff 

Engagement 

approach 

Train, inform, 

align 

procedures 

 

Communicate 

incident using 

evidentiary 

support 

 

Engagement 

tools 

Face-to-face 

training 
Face-to-face 

communication 
Written SOPs in 

a visible spot 

E-mail 

Frequency 

Bi-yearly 

training 
Whenever an incident occurs At all times 

Continuously update SOPs 

Quarterly e-mail reminder of SOPs, values, policies 

Table 7: Solution Implementation for Multinational Hotel Chains 
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4.2 Solution Implementation for Client 
The demonstrable implementation of the solution was the dissemination act for Phase 1 

students at Hotelschool The Hague, through ethics workshop with the research client. This 

dissemination simultaneously intended to share the findings of the research with the primary 

stakeholders and serve as a solution for the client, whose goal was to “apply the Global 

Compact’s guiding principles concerning human rights in the hotel industry effectively and 

provide solutions for a more ethical business conduct”. The solution framework (Fig.12) was 

discussed during the workshops and shared with the client for further use. Therefore, the act of 

dissemination was a solution in and of itself. The implementation is detailed in Table 8.  

Refer to App. 3.3.1 for the PowerPoint slides and information shared during the workshop. 

 
Stakeholders 

Role of 

Stakeholders 
Resources Timeline Outcome 

1. Co-create 

solution 

Researcher 

Co-create 

Research 

results, 

literature 

review 

25.10.2021 

Solution 

framework is 

formulated 
Client 

2. Plan 

dissemination 

Researcher Decide in what 

form the 

dissemination 

will take place, 

when and with 

whom 

Solution 

framework, 

timetable of 

upcoming 

ethics classes 

25.10.2021 

Schedule 

dissemination 

workshop with 

client 

Client 

3. Disseminate 

Researcher 

Present 

research results 

and solution to 

audience Solution 

framework, 

PowerPoint 

presentation 

30.11.2021 

(2 workshops) 

 

03.12.2021  

(2 workshops) 

 

10.12.2021 

(4 workshops) 

Disseminate 

research and 

solution to 

primary 

stakeholders 

Client 
Workshop 

support 

Fulfil research 

goal 

Phase 1 

students at 

Hotelschool 

The Hague 

Workshop 

participation 

Gain knowledge 

and awareness 

on a relevant 

hospitality topic  

4. Follow up on 

dissemination 
Researcher 

Share solution 

framework with 

primary 

stakeholders in 

an infographic 

via email 

Solution 

framework, 

Infographic 

(Fig,15) 

13.12.2021 

Complete 

dissemination 

and 

implementation 

cycle for 

solution 

Table 8: Solution Implementation for Client  
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Chapter 5: Evaluation  
This chapter proposes two evaluation strategies for each implementation plan – a hypothetical 

evaluation of the framework in the context of Front of House (FOH) departments in multinational 

hotel chain, and an evaluation of the framework implementation during the workshops 

(dissemination act) for the research client. Each evaluation strategy includes relevant metrics for 

frequency, KPI’s, and tools used.  

5.1 Solution Evaluation for Multinational Hotel Chains  
Upon implementation, the effectiveness of the proposed solution shall be evaluated using an 

after-action review, which would consist of the following steps: 

 

Figure 13: After-Action Review (Allen, 2016) 

This review’s purpose is to assess whether a potential sex trafficking incident was handled by 

FOH staff according to the set standards, following the guidelines for an ethical organisational 

culture. By asking the abovementioned questions, management can evaluate the outcomes of 

the situation and derive key takeaways for future reference. Consequently, the process of 

recognising and reporting potential cases is dynamic and ever evolving, so FOH staff can 

address the uniqueness of each incident and establish a flexible response system. It is important 

to involve all FOH staff in the after-action review, as ethical role modelling – the core purpose of 

the solution – is to be adopted and exhibited by everyone. Additionally, staff's feedback on how 

to adjust the policies and SOPs is essential, as their encounters with sex trafficking cases would 

be the sources of information and experience regarding the issue. 

Given the sensitive and unpredictable nature of the issue, the evaluation plan focuses more on 

qualitative assessment, for e.g., asking questions such as "How was the situation handled by 

staff?" and "How could the process be improved?". As a result of acknowledging the experience, 

discussing it openly, and evaluation the process, staff would be better equipped to properly 

handle encounters with human trafficking and perpetuate an ethical organisational culture. The 

solution is a success when all encounters with sex trafficking are identified and reported by 

staff, which would subsequently set a baseline for a desired ethical approach to the issue. 

  

What was 
supposed 

to happen?1
What 

actually 
happened?2
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there a 

difference?3
What can 
we learn 

from this?4
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The after-action review could be performed according to the following scheme: 

 SOLUTION FRAMEWORK STEPS 

Know  

the signs 

Confirm 

suspicion 
Report 

Lead by 

example 

Frequency 

After each 

training session 

 

 

 

After every potential incident 

KPI 

Knowledge of identifying factors, 

chain of reporting, interacting with 

victims according to training and 

SOP/policy guidance (consult App. 

3.2 for examples of SOPs) 

Speed of 

reporting 

 

Number of 

reported 

incidents 

Assessment 

Tool 

Qualitative assessment: Was the SOP followed? Was the best possible 

action taken? Was the case reported and followed upon? 

Table 9: Solution Evaluation for Multinational Hotel Chains  
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5.2 Solution Evaluation for Client 
The solution for the research client was implemented in the form of eight dissemination 

workshops with the primary stakeholders. Therefore, the evaluation was carried out after the 

conducted workshops. The purpose of the evaluation was to determine 1) the extent to which 

the primary stakeholders have been informed on the issue of sex trafficking in hospitality, 2) the 

extent to which they feel prepared/empowered to identify and act upon cases of sex trafficking, 

and 3) the extent to which they found the workshop useful for their future career. As a result, the 

primary goals of the workshops were evaluated, which were related to raising awareness of sex 

trafficking in hotels and presenting a solution to hospitality students on how to properly address 

this issue.  

The evaluation was performed after the workshops via a brief Mentimeter survey, which 

consisted of four 5-point Likert scale questions (Fig.14).  

 

Figure 14: Solution Evaluation for Client 

Overall, the evaluation results show that the students gained awareness of human trafficking in 

hospitality and found the information shared during the workshop useful for their future careers. 

These results are related to one of the main objectives of this solution and dissemination plan - 

to raise awareness on the issue among hospitality students and future professionals in the 

industry. The results show that the students mostly agree with the statements regarding their 

preparedness/empowerment to identify and report human trafficking after the workshop. This 

relates to the second objective of the workshop - to provide tools and solutions for hospitality 

students to identify and act upon cases of human trafficking in hotels. Overall, the workshops 

successfully achieved the goals that were set by the researcher and the client, and the research 

was disseminated effectively to the primary stakeholders.  
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Chapter 6: Dissemination 
For this study to add value and fill in a knowledge gap in the selected field, the findings and 

proposed solution were disseminated to the relevant stakeholders. 

6.1 Stakeholder Identification 
First, the stakeholders that stand to benefit from the knowledge obtained during this research 

were identified. A stakeholder analysis utilising a power/attention matrix (App.3.1) resulted in the 

identification of two stakeholder categories: primary and secondary.  

In the primary category are stakeholders closely related to the process of executing a LYCar 

company project and would stand to benefit from the research. These are namely the LYCar 

coach, the research commissioner – Ms van Geuns, and her Phase 1 ethics students who would 

undergo a practical placement in the operations department of a multinational hotel chain. This 

experience makes the stakeholder group a primary target for dissemination due to their 

potential exposure to difficult ethical situations in hotel operations. Previous reports from 

Hotelschool The Hague students mention encounters of potential sex trafficking cases during 

placement, which amplifies the relevance of education and awareness prior to this industry 

experience. Moreover, the Dutch National Rapporteur on Human Trafficking recognises hotels 

as a place of not only victimisation but also identification, which indicates that front-line staff 

play a key role in combatting sex trafficking by recognising and reporting cases of abuse. 

Consequently, the purpose of disseminating to students is to raise awareness of the issue and 

highlight their ability to make a difference as future hospitality leaders. 

Meanwhile, secondary stakeholders are those who could benefit from the knowledge of this 

research but are not directly linked to it. Therefore, these are the researcher’s peer group, the 

community within the commissioning institution (Hotelschool The Hague, constituting staff and 

student body), hospitality practitioners, and the wider public, due to the study’s humanitarian 

focus.  

6.2 Dissemination Acts 
In line with the proposed solution and identified stakeholder groups, two relevant acts of 

dissemination were selected: an online workshop for the primary stakeholders, and an 

infographic for the secondary stakeholder group which was shared via LinkedIn and the 

Hotelschool The Hague Alumni Platform. 
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6.2.1 Workshop for Primary Stakeholders 

Eight online workshops of 30 minutes were conducted for Phase 1 students at Hotelschool The 

Hague from both The Hague and Amsterdam campus. Among the attendees were also the 

researcher's peer group and LYCar coach, 

Date Time Campus Audience 

30.11.2021 
11:00 

Amsterdam 
Phase 1 students in 

DWIG – Ethics, 

Commissioner – Ms 

van Geuns, LYCar 

Coach - Ms Huynh, 

LYCar Peer Group 

14:00 

03.12.2021 
9:00 

11:00 

10.12.2021 

9:30 

The Hague 
11:30 

14:10 

16:00 

Table 10: Dissemination Workshops Scheme 

The purpose of this activity was to 1) share the main findings and recommendations with the 

research client and 2) provide insightful information about a current issue to hospitality students 

and future industry leaders. The workshops were hosted in hybrid method, with the researcher 

joining online and presenting to a group of students in class. At the beginning of the workshops, 

the researcher presented the students with a case study (ethical dilemma) of a potential sex 

trafficking scenario at the Front Office of a hotel. 

Case 

You work at the reception of a hotel. Two guests are checking in. One of the guests appears to have 

no personal belongings, has limited freedom of movement, and shows signs of fearfulness and 

disorientation. The other is in possession of the first guest’s ID and travel documents and is paying 

for the room in cash. 

The students were asked to identify the situation, explain their reaction to it and the 

consequences of their action and/or inaction. Also, the students were asked to discuss the 

values that are attached to either decision route: a) acting and reporting the case, and b) not 

taking any action and ignoring it. This case study represented an ethical dilemma, which is a 

topic of discussion during Ms van Geuns’ ethics classes. Therefore, the workshop was linked to 

the ethics lecture and added value for both the commissioner and the students.  

After the case discussion, the researcher provided context on the study and presented the 

solution of the research, along with the implications for the students as future hospitality 

leaders. Afterwards, an evaluation form was shared with the attendees (as detailed in Ch. 5.2). 

The PowerPoint slides from the workshops along with the shared information can be found in 

App. 3.3.1. Additionally, the recordings of two of the workshops can be found in App. 3.3.2. 
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6.2.2 Infographic for Secondary Stakeholders 

The second act of dissemination, aimed at the secondary stakeholder group, i.e., stakeholders 

who might benefit from the knowledge of this study (for stakeholder groups refer to App.3.1), 

was a comprehensive infographic (consult App.3,3,3 for the infographic) containing key findings 

and recommendations on sex trafficking in hospitality. This infographic was shared with the 

secondary stakeholders via social platforms: LinkedIn and the Hotelschool The Hague Alumni 

Platform. Consequently, the knowledge of the study was disseminated to a wider audience and 

reached representatives of each secondary stakeholder group. Table 11 details the infographic 

sharing strategy.  

Date Platform Stakeholders Reached Engagement 

16 Dec 2021 

LinkedIn - 

Researcher 

profile 

Peer group, 

Hotelschool The 

Hague's community, 

the wider public, 

hospitality 

professionals 

As of 18 Dec 2021. 

1,673 views, 45 reactions, 6 

comments. 

Where do the viewers work: 

Hotelschool The Hague, 

Kempinski Hotels, Design 

Hotels, Radisson Hotel Group, 

Jumeirah Group, Marriott 

International. 

What is their occupation: 

student, food service 

professional, hospitality 

professional, business 

strategist, consultant. 

Where are they located:  

the Randstad, Sofia, Berlin, 

London, Brabantine city row, 

Munich, Frankfurt, Hamburg. 

16 Dec 2021 

Hotelschool 

The Hague 

Alumni 

Platform 

Hotelschool The 

Hague's community 

As of 18 Dec 2021. 

4 reactions, 3 comments. 

Viewing statistics are not 

available. 

Table 11: Infographic Sharing Scheme 

Consult App. 3.3.4 for screenshots of the post and engagement statistics on each platform. 
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Chapter 7: Academic Reflection 

7.1 Research Topic 
The research topic I selected for my graduation thesis was challenging but meaningful to me. 

My first exposure to human trafficking in hospitality was during the minor "Future of Work" at 

Hotelschool The Hague. During the course, I created an advisory report for the Dutch National 

Rapporteur on Trafficking in Human Beings and Sexual Violence against Children. For this report, 

I examined the issue of sex trafficking in hotels from the perspective of a hospitality provider 

and future leader in the industry. I realised how important it is to raise awareness of the issue 

and take action, because identification at the place of victimisation is a crucial step towards 

intercepting the crime of human trafficking. Therefore, I decided to deepen my understanding of 

the issue and conduct further research as part of my graduation thesis along with Ms van Geuns 

as my commissioner. Her goal was to find ways to incorporate the guiding principles of the 

Global Compact in hospitality with a focus on human rights. I decided to take the perspective of 

social sustainability and focus my study on sex trafficking in hotels. This research allowed me to 

dive into a topic that is often seen as taboo and raise awareness of it in an impactful way. 

Reflecting on my experience with the topic, I am glad I challenged myself in this way because I 

took something meaningful and made it my purpose to create a positive change.  

7.2 Research Design 
This study was designed so it could be carried out within the given timeframe and with 

consideration of my access to resources and research subjects. Overall, the design was 

successful as I achieved my research goals and collected data from a large enough sample. 

Given the niche population of my study, i.e., FOH staff in multinational hotel chains, I am pleased 

with the varied sample I was able to obtain - 103 valid responses from 26 countries and five 

continents. However, this process was not without its challenges. During the data collection I 

faced several setbacks. I decided to host my survey on the platform Qualtrics, which is an 

intuitive software for creating and distributing questionnaires. The platform helped me setup my 

survey in the most optimal way, however, I missed to incorporate two important features from 

the beginning, which caused issues in the data collection process. Firstly, I did not make my 

questions mandatory to answer, which resulted in a high number of incomplete responses. 

Secondly, I did not enable a reCAPTCHA check at the beginning of my survey - a system that 

enables web hosts to distinguish between human and automated responses. This resulted in 

invalid responses which I had to manually filter through. Due to overlooking these elements, it 

took longer to collect the necessary responses. 

Additionally, I faced a low response rate due to my limited access to a wider pool of research 

subjects. As a result, I decided to incentivise my survey halfway through the data collection 

process. Unfortunately, this action caused more harm than good. Because of the incentivisation, 
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I received hundreds of automated bot responses, which were undetected by Qualtrics, and had 

to be manually filtered through. This was time-consuming and counterproductive for my study. 

Furthermore, I realised several flaws of my survey design at the SPSS analysis stage, which 

resulted in the deletion of survey questions and the changing of measures. Firstly, I had 

neglected to clearly define an outcome variable, which complicated the regression analysis. As 

a result, I selected an outcome variable that was originally part of the Work Roles predictor 

variable. Secondly, the measures that defined the Work Role variable were not selected well 

enough and some had to be removed (the changes are detailed in App. 2.2.2). I believe this was 

caused by not clearly defining the variable prior to creating the survey. However, there were few 

literature sources which explained work roles in the context of ethical decision-making, so that 

represented an issue for the survey and overall research design. 

Nevertheless, these obstacles helped me gain a better understanding of how quantitative 

research should be conducted. Through self-study, I learned how to setup a research design 

and conduct an SPSS analysis. I consulted peers and lecturers on the topic, which helped me 

confirm my findings and better my study. Overall, despite the obstacles, I succeeded in creating 

a feasible, valid, and reliable study which was adequately performed within the given timeframe 

and with consideration of the available resources. 

7.3 Research Dissemination 
Human trafficking is not a simple topic to address because of the stigma and obscurity that 

surrounds it. This topic concerns moral dilemmas that transcend the realm of business and tap 

into more profound societal implications. Therefore, to ensure impactful knowledge sharing, the 

topic must be communicated with openness, transparency, responsibility, and empathy. These 

considerations were central in my research dissemination. 

The insights gained from this study were disseminated to a wide range of stakeholders via 

different mediums. Primary and secondary stakeholders were identified and reached out to 

using appropriate strategies. The most impactful was the dissemination to the primary 

stakeholders, which consisted of eight workshops with hospitality students and the study's 

commissioner. Overall, more than 100 students participated in these workshops and learned 

about sex trafficking in hotels and what they can do as future hospitality leaders to address the 

issue. The students' engagement during the workshops, the critical questions they posed, and 

the discussion points they raised showcase a level of maturity and responsibility regarding 

ethics in hospitality. I believe that the audience I selected for my primary dissemination was the 

most appropriate one because of their role as future leaders in the industry. Raising awareness 

at an educational level proved to be impactful by the feedback I received from a student: 

I wanted to thank you for the interesting presentation/lecture you gave us today in ethics class! I 

think it is a very difficult but important topic that you discussed but you really raised my attention 

for it. So, I wanted to let you know, thank you! – Fleur van der Zon 
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The feedback I received from my primary stakeholders served as confirmation that I had 

achieved my goals. I had successfully raised awareness on the topic and stressed the 

importance of taking a stance against human trafficking and contributing to positive change. 

Furthermore, the ethical role modelling framework I created for my commissioner can be 

utilised for any other situation that concerns ethics, which makes the solution applicable on a 

wider scale. 

This study examines sex trafficking in hotels from the viewpoint of FOH staff, but it can be used 

as guidance for further examination of the topic from other perspectives. Human trafficking is a 

complex and evolving subject, so the need for timely action becomes more urgent. I believe 

that empowerment through education and training can make all the difference, and I encourage 

more researchers to contribute with additional knowledge on human trafficking in hospitality. 
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Appendices 

Appendix 1: Problem Analysis 
App. 1.1: UN Global Compact Principles 
 

Human Rights 

Principle 1 Businesses should support and respect the protection of internationally 

proclaimed human rights; and 

Principle 2 make sure that they are not complicit in human rights abuses. 

Labour 

Principle 3 Businesses should uphold the freedom of association and the effective 

recognition of the right to collective bargaining; 

Principle 4 the elimination of all forms of forced and compulsory labour; 

Principle 5 the effective abolition of child labour; and 

Principle 6 the elimination of discrimination in respect of employment and occupation. 

Environment 

Principle 7 Businesses should support a precautionary approach to environmental 

challenges; 

Principle 8 undertake initiatives to promote greater environmental responsibility; and 

Principle 9 encourage the development and diffusion of environmentally friendly 

technologies. 

Anti-corruption 

Principle 10 Businesses should work against corruption in all its forms, including extortion 

and bribery. 

Table 12: UN Global Compact Principles (UN Global Compact, 2021b)  
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App. 1.2: Areas of Human Rights Issues in Hotels 
 

Workers’ rights (Human Resources, General Managers, Corporate Responsibility) 

Transparent contracts (in language worker understands) 

Fair & equal pay 

Holiday entitlement & rest 

Fair treatment (e.g. bullying & harassment) 

Accessibility 

Diversity and inclusion 

Discrimination (e.g. sex, race, colour, creed, sexual orientation) 

Freedom of speech 

Freedom to associate 

Worker / management dialogue 

Grievance procedures 

Maternity 

Religious observation 

Health & safety 

Training and development opportunities 

Supply chain (Procurement, Corporate Responsibility) 

Child labour 

Bonded / trafficked labour 

Working conditions, including labour standards and health & safety 

Diversity 

Impact communities 

Communities where operating (Development, Human Resources, Corporate Responsibility) 

Access to work 

Access to water 



                      Ethically Driven Hospitality: No Room for Sex Trafficking | Hotelschool The Hague | Kalina Borisova 

P a g e  |  56 

Access to land 

Access to employment 

Land concession 

Pollution (water, air, solid waste) 

Community dialogue 

Human trafficking risk (Corporate Responsibility) 

Child & adult sexual exploitation 

Trafficked labour 

Customers (Customer Relations, Data Management, Account Managers, Corporate Affairs, 

Corporate Responsibility, General Managers, Secretariat) 

Discrimination 

Data protection 

Privacy 

Health & safety 

Accessibility 

Governance (Secretariat, Corporate Affairs, Compliance, Legal) 

Bribery & corruption 

Transparency 

Partner companies (owners, investors etc.) 

Table 13: Areas of Human Rights Issues in Hotels (Sustainable Hospitality Alliance, 2021)  
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App. 1.3: Universal Declaration of Human Rights 
 

Article 1 All human beings are born free and equal in dignity and rights. They are 

endowed with reason and conscience and should act towards one another in a 

spirit of brotherhood. 

Article 2 Everyone is entitled to all the rights and freedoms set forth in this Declaration, 

without distinction of any kind, such as race, colour, sex, language, religion, 

political or other opinion, national or social origin, property, birth or other status. 

Furthermore, no distinction shall be made on the basis of the political, 

jurisdictional or international status of the country or territory to which a person 

belongs, whether it be independent, trust, non-self-governing or under any 

other limitation of sovereignty. 

Article 3 Everyone has the right to life, liberty and security of person. 

Article 4 No one shall be held in slavery or servitude; slavery and the slave trade shall be 

prohibited in all their forms. 

Article 5 No one shall be subjected to torture or to cruel, inhuman or degrading 

treatment or punishment. 

Article 6 Everyone has the right to recognition everywhere as a person before the law. 

Article 7 All are equal before the law and are entitled without any discrimination to equal 

protection of the law. All are entitled to equal protection against any 

discrimination in violation of this Declaration and against any incitement to such 

discrimination. 

Article 8 Everyone has the right to an effective remedy by the competent national 

tribunals for acts violating the fundamental rights granted him by the 

constitution or by law. 

Article 9 No one shall be subjected to arbitrary arrest, detention or exile. 

Article 10 Everyone is entitled in full equality to a fair and public hearing by an 

independent and impartial tribunal, in the determination of his rights and 

obligations and of any criminal charge against him. 

Article 11 Everyone charged with a penal offence has the right to be presumed innocent 

until proved guilty according to law in a public trial at which he has had all the 

guarantees necessary for his defence. 

Article 12 No one shall be held guilty of any penal offence on account of any act or 

omission which did not constitute a penal offence, under national or 
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international law, at the time when it was committed. Nor shall a heavier penalty 

be imposed than the one that was applicable at the time the penal offence was 

committed. 

No one shall be subjected to arbitrary interference with his privacy, family, home 

or correspondence, nor to attacks upon his honour and reputation. Everyone has 

the right to the protection of the law against such interference or attacks. 

Article 13 Everyone has the right to freedom of movement and residence within the 

borders of each state. 

Everyone has the right to leave any country, including his own, and to return to 

his country. 

Article 14 Everyone has the right to seek and to enjoy in other countries asylum from 

persecution. 

This right may not be invoked in the case of prosecutions genuinely arising from 

non-political crimes or from acts contrary to the purposes and principles of the 

United Nations. 

Article 15 Everyone has the right to a nationality. 

No one shall be arbitrarily deprived of his nationality nor denied the right to 

change his nationality. 

Article 16 Men and women of full age, without any limitation due to race, nationality or 

religion, have the right to marry and to found a family. They are entitled to equal 

rights as to marriage, during marriage and at its dissolution. 

Marriage shall be entered into only with the free and full consent of the 

intending spouses. 

The family is the natural and fundamental group unit of society and is entitled to 

protection by society and the State. 

Article 17 Everyone has the right to own property alone as well as in association with 

others. 

No one shall be arbitrarily deprived of his property. 

Article 18 Everyone has the right to freedom of thought, conscience and religion; this right 

includes freedom to change his religion or belief, and freedom, either alone or in 

community with others and in public or private, to manifest his religion or belief 

in teaching, practice, worship and observance. 
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Article 19 Everyone has the right to freedom of opinion and expression; this right includes 

freedom to hold opinions without interference and to seek, receive and impart 

information and ideas through any media and regardless of frontiers. 

Article 20 Everyone has the right to freedom of peaceful assembly and association. 

No one may be compelled to belong to an association. 

Article 21 Everyone has the right to take part in the government of his country, directly or 

through freely chosen representatives. 

Everyone has the right of equal access to public service in his country. 

The will of the people shall be the basis of the authority of government; this will 

shall be expressed in periodic and genuine elections which shall be by universal 

and equal suffrage and shall be held by secret vote or by equivalent free voting 

procedures. 

Article 22 Everyone, as a member of society, has the right to social security and is entitled 

to realization, through national effort and international co-operation and in 

accordance with the organization and resources of each State, of the economic, 

social and cultural rights indispensable for his dignity and the free development 

of his personality. 

Article 23 Everyone has the right to work, to free choice of employment, to just and 

favourable conditions of work and to protection against unemployment. 

Everyone, without any discrimination, has the right to equal pay for equal work. 

Everyone who works has the right to just and favourable remuneration ensuring 

for himself and his family an existence worthy of human dignity, and 

supplemented, if necessary, by other means of social protection. 

Everyone has the right to form and to join trade unions for the protection of his 

interests. 

Article 24 Everyone has the right to rest and leisure, including reasonable limitation of 

working hours and periodic holidays with pay. 

Article 25 Everyone has the right to a standard of living adequate for the health and well-

being of himself and of his family, including food, clothing, housing and medical 

care and necessary social services, and the right to security in the event of 

unemployment, sickness, disability, widowhood, old age or other lack of 

livelihood in circumstances beyond his control. 
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Motherhood and childhood are entitled to special care and assistance. All 

children, whether born in or out of wedlock, shall enjoy the same social 

protection. 

Article 26 Everyone has the right to education. Education shall be free, at least in the 

elementary and fundamental stages. Elementary education shall be 

compulsory. Technical and professional education shall be made generally 

available and higher education shall be equally accessible to all on the basis of 

merit. 

Education shall be directed to the full development of the human personality 

and to the strengthening of respect for human rights and fundamental 

freedoms. It shall promote understanding, tolerance and friendship among all 

nations, racial or religious groups, and shall further the activities of the United 

Nations for the maintenance of peace. 

Parents have a prior right to choose the kind of education that shall be given to 

their children. 

Article 27 Everyone has the right freely to participate in the cultural life of the community, 

to enjoy the arts and to share in scientific advancement and its benefits. 

Everyone has the right to the protection of the moral and material interests 

resulting from any scientific, literary or artistic production of which he is the 

author. 

Article 28 Everyone is entitled to a social and international order in which the rights and 

freedoms set forth in this Declaration can be fully realized. 

Article 29 Everyone has duties to the community in which alone the free and full 

development of his personality is possible. 

In the exercise of his rights and freedoms, everyone shall be subject only to 

such limitations as are determined by law solely for the purpose of securing due 

recognition and respect for the rights and freedoms of others and of meeting 

the just requirements of morality, public order and the general welfare in a 

democratic society. 

These rights and freedoms may in no case be exercised contrary to the 

purposes and principles of the United Nations. 

Article 30 Nothing in this Declaration may be interpreted as implying for any State, group 
or person any right to engage in any activity or to perform any act aimed at the 
destruction of any of the rights and freedoms set forth herein. 

Table 14: Universal Declaration of Human Rights (Nations, 2021) 
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App. 1.4: Ethical Decision-Making Factors 
 

Individual Factors 

Factor Influence on ethical decision-making 

Age and gender Very mixed evidence leading to unclear associations 

with ethical decision-making 

National and cultural 

characteristics 

Appear to have a significant effect on ethical beliefs, 

as well as views of what is deemed an acceptable 

approach to certain business issues 

Education and employment Somewhat unclear, although some clear differences in 

ethical decision-making between those with different 

educational and professional experiences seem to be 

present. 

Psychological factors: 

- Cognitive moral development 

 

- Locus of control 

 

- Small but significant effect on ethical decision-

making. 

-At most a limited effect on ethical decision-making, 

but can be important in predicting the apportioning of 

blame/approbation. 

Personal values Significant influence – some empirical evidence citing 

positive relationship. 

Personal integrity Significant influence likely, but lack of inclusion in 

models and empirical tests. 

Moral imagination A new issue for inclusion with considerable 

explanatory potential. 

Situational Factors 

Type of Factor Factor Influence on ethical decision-making 

Issue-related Moral intensity Reasonably new factor, but evidence suggests 

significant effect on ethical decision-making. 

Moral framing Fairly limited evidence, but existing studies 

show strong influence on some aspects of 
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ethical decision-making process, most notably 

moral awareness. 

Context-

related 

Rewards Strong evidence of relationship between 

rewards/punishments and ethical behaviour, 

although other stages in ethical decision-

making have been less investigated. 

Authority Good general support for a significant 

influence from immediate superiors and top 

management on ethical decision-making. 

Bureaucracy  Significant influence on ethical decision-

making well documented, but actually 

exposed to only limited empirical research. 

Hence, specific consequences for ethical 

decision-making remain contested. 

Work roles Some influence likely, but lack of empirical 

evidence to date. 

Organisational culture Strong overall influence, although implications 

of relationship between culture and ethical 

decision-making remain contested. 

National Context Limited empirical investigation, but some shifts 

in influence likely. 

Table 15: Ethical Decision-Making Factors  

(Ford and Richardson, 1994; Oxford University Press, 2010) 
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Appendix 2: Problem Diagnosis 
App. 2.1: Accor Ethics Charter 

 

Figure 15: Excerpt from Accor’s Ethics Charter (Accor, 2021b) 
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App. 2.2: Survey Measures & Adjustments 
 

The survey initiated with a mandatory consent agreement, which was followed by six distinct 

pages containing open-ended, closed, and Likert-type statements. The first page consisted of 

four multiple-choice questions which provided information about the type of organisation, in 

which the participants have work experience (e.g., luxury hotel), their respective work roles (e.g., 

receptionist), as well as their encounters with sex trafficking in those organisations. The 

following four pages were structured into the respective topics that represent the independent 

variables: Organisational Culture, Authority, Work Roles, and National Context. 

The factor Organisation Culture was determined by four statements on a seven-point Likert 

scale that measured the respondents’ level of disagreement or agreement on statements of the 

perceived extent to which their organisation, managers, and peers follow a written Ethical Code 

of Conduct regarding sex trafficking. Additionally, an open-ended question about the 

participants’ knowledge of their organisation’s standard policy regarding sex trafficking provided 

descriptive data that was analysed by separating the responses into “knowledgeable” and “not 

knowledgeable”. Finally, a trichotomous (yes/no/unsure) question tested whether the 

respondents have received training on their organisation’s Ethical Code of Conduct regarding 

sex trafficking. 

Authority consisted of four seven-point Likert statements that measured the participants’ level 

of disagreement or agreement on the following topics: the perceived extent of their manager’s 

ethical behaviour in a potential case of sex trafficking (e.g., doing the “right thing” in an ethical 

predicament), the participants’ level of comfort with reporting such cases to their superior, and 

the perceived feeling of empowerment for participants to practice due diligence as a result of 

the leadership in their organisation.  

Work Roles encompassed a total of six questions – one trichotomous (yes/no/not applicable) 

and five seven-point Likert type statements that measured the respondents’ level of 

disagreement or agreement. One of the Likert-type statements measured the participants’ 

sense of responsibility to report suspected cases of sex trafficking in relation to their job position 

(Bivins, 2006), which was also the study’s outcome variable. The section also measured the 

extent to which peers influence ethical decision-making (based on theory by Hamilton and 

Sanders (1981)). Finally, participants were asked whether they have been informed by other 

departments of potential sex trafficking cases (yes/no/not applicable), followed by the extent 

to which they disagreed or agreed on the statement of “I know how to respond to such 

information (who to report to, how to follow up, etc.)”. 
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National Context was determined by a seven-point Likert scale that measured the level of 

disagreement or agreement with the statement that participants adjust their personal ethical 

behaviour in relation to the common ethical behaviour of the country they work in. Also in this 

section, in an open-ended question, participants were asked to provide the name of the country 

and/or countries in which they have worked for a multinational hotel chain property.  

The final page contained an open-ended non-mandatory question that was used to explore 

other than the stated reasons which might influence the participants’ ethical decision-making in 

case of sex trafficking in their organisation. 
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App. 2.2.1 Survey Original Layout 
The survey’s original layout that was used to gather data is detailed in the table below: 

Factor Indicator Measure No. 

D
e

sc
ri

p
ti

ve
 F

ac
to

rs
 Personal Encounter 

with sex trafficking 

Have you encountered 

potential cases of 

sexual exploitation 

(human trafficking) in 

your organisation? 

(1)  = Yes 

(2)  = No 

(3)  = Unsure 

1 

Knowledge of 

another’s encounter 

with sex trafficking 

Are you aware of 

anyone in your 

organisation who might 

have encountered a 

potential case of sexual 

exploitation (human 

trafficking)? 

(1)  = Yes 

(2)  = No 

(3)  = Unsure 

2 

Type of hotel What type is the hotel 

you currently work 

(have worked) at? 

(multiple answers 

possible) 

Economy 

Mid-range 

Luxury 

Resort 

Airport 

City Centre 

Suburban 

Boutique 

Other (open answer) 

3 

Job position What is (was) the 

position you have (had) 

in your organisation? 

(1) = Front Desk 
Agent/Receptionist 
(2) = Front Office 
Supervisor 
(3) = Front Office Manager 
(4) = Duty Manager 
(5) = Front of the House 
Manager 
(6) = Concierge/Guest 
Experience Agent 
(7) = Guest Experience 
Supervisor 
(8) = Guest Experience 
Manager 
(9) = Bell attendant 
(10) = Door Attendant 
(11) = Valet 
 

4 



                      Ethically Driven Hospitality: No Room for Sex Trafficking | Hotelschool The Hague | Kalina Borisova 

P a g e  |  67 

O
rg

an
is

at
io

n
al

 C
u

lt
u

re
 Knowledge of ECC To your knowledge, 

what is your 

organisation’s standard 

policy regarding sexual 

exploitation (human 

trafficking)? 

Open answer 5 

Organisation follows 

ECC 

I think that the 

organisation I work for 

follows a written Ethical 

Code of Conduct with 

regards to potential 

cases of human 

trafficking. 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

6 

Training on ECC I have received training 

on this written Ethical 

Code of Conduct with 

regards to potential 

cases of human 

trafficking. 

(1) = Yes 

(2) = No 

(3) = Unsure 

7 

Managers follow ECC I have observed my 

managers actively 

promote ethical 

behaviour (according to 

the Ethical Code of 

Conduct) in the 

organisation. 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

8 

Peers follow ECC I have observed my 

peers actively promote 

ethical behaviour 

(according to the 

Ethical Code of 

Conduct) in the 

organisation. 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

9 

Organisation policy 

compliance  

I think that my 

organisation follows 

strict 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

10 
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measures/policies 

against sexual 

exploitation (human 

trafficking). 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

A
u

th
o

ri
ty

 Manager’s ethical 

behaviour 

I believe that my 

manager will do the 

“right thing” in a 

potential case of sexual 

exploitation (human 

trafficking). 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

11 

Follow example from 

manager 

I tend to follow the 

example set from my 

manager in making 

ethical decisions. 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

12 

Feeling of comfort 

(=trust) 

I feel comfortable to 

report suspicions about 

a potential human 

trafficking case to my 

manager. 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

13 

Empowerment 

(=autonomy) 

I feel empowered by 

my manager to make 

decisions and take 

actions that are ethical 

and beneficial for 

everyone involved. 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

14 
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W
o

rk
 R

o
le

s  Responsibility within 

work role 

(Outcome Variable) 

I feel it is part of my job 

to report cases of 

sexual exploitation 

(human trafficking). 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

15 

Responsibility 

outside work role 

(Outcome Variable) 

I feel it is part of my job 

to follow up on the 

reported cases of 

sexual exploitation 

(human trafficking). 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

16 

Follow example of 

peers 

I am influenced by the 

actions of my co-

workers in making 

ethical decisions. 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

17 

Peer ethical 

behaviour 

I believe that my co-

workers will do the 

“right thing” in a 

potential case of human 

trafficking. 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

18 

Reports from other 

departments 

During work, I have 
received information 
from other departments 
(for e.g., Housekeeping, 
Room Service) about a 
potential case of human 
trafficking (suspicious 
activity) in my 
organisation. 

(1) = Yes 

(2) = No 

(3) = Not Applicable 

19 
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Knowledge how to 

respond on reports 

from other 

departments 

I know how to respond 

to such information 

(who to report to, how 

to follow up, etc.). 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

 

20 
N

at
io

n
al

 C
o

n
te

xt
 Country of Work In which country is the 

hotel property you work 

(have worked) for 

(multiple answers 

possible)? 

Open answer 21 

Ethical behaviour in 

relation to country of 

work 

I adjust my personal 

ethical behaviour with 

regards to the common 

ethical behaviour of the 

country I work in. 

(1) = Strongly Disagree 

(2) = Disagree 

(3) = Somewhat Disagree 

(4) = Neither Agree nor 

Disagree 

(5) = Somewhat Agree 

(6) = Agree 

(7) = Strongly Agree 

22 

O
th

e
r 

Fa
ct

o
rs

 Other  Is there any other factor 

that influences your 

ethical decision-making 

with regards to human 

trafficking (sexual 

exploitation) in your 

organisation? 

Open answer 23 

Table 16: Survey Original Layout 
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App. 2.2.2 Survey Layout Changes 
The changes in the survey that occurred during the reliability testing and analysis are detailed 

in the table below: 

Factor Indicator Measure Reason for 

Change 

No. 

D
e

sc
ri

p
ti

ve
 F

ac
to

rs
 Personal 

Encounter with 

sex trafficking 

Have you 

encountered 

potential cases of 

sexual exploitation 

(human trafficking) in 

your organisation? 

(1)  = Yes 

(2)  = No 

(3)  = Unsure 

- 1 

Knowledge of 

another’s 

encounter with 

sex trafficking 

Are you aware of 

anyone in your 

organisation who 

might have 

encountered a 

potential case of 

sexual exploitation 

(human trafficking)? 

(1)  = Yes 

(2)  = No 

(3)  = Unsure 

- 2 

Type of hotel What type is the 

hotel you currently 

work (have worked) 

at? 

(multiple answers 

possible) 

Economy 

Mid-range 

Luxury 

Resort 

Airport 

City Centre 

Suburban 

Boutique 

Other (open 

answer) 

- 3 

Job position 

= WORK ROLE 

FACTOR  

What is (was) the 

position you have 

(had) in your 

organisation? 

(1) = Front Desk 

Agent/Recepti

onist 

(2) = Front 

Office 

Supervisor 

(3) = Front 

Office Manager 

(4) = Duty 

Manager 

The measures 

in the factor 

Work Roles 

were either 

removed (No. 

16, 17, 20) or 

merged with 

the factor 

Organisational 

Culture (No. 18, 

4 
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(5) = Front of 

the House 

Manager 

(6) = 

Concierge/Gue

st Experience 

Agent 

(7) = Guest 

Experience 

Supervisor 

(8) = Guest 

Experience 

Manager 

(9) = Bell 

attendant 

(10) = Door 

Attendant 

(11) = Valet 

19). This left no 

measures 

relevant to 

Work Roles, 

therefore, the 

descriptive 

measure for 

Job Positions 

defined the 

factor Work 

Roles. 

O
rg

an
is

at
io

n
al

 C
u

lt
u

re
 Knowledge of ECC To your knowledge, 

what is your 

organisation’s 

standard policy 

regarding sexual 

exploitation (human 

trafficking)? 

Open answer - 5 

Organisation 

follows ECC 

I think that the 

organisation I work 

for follows a written 

Ethical Code of 

Conduct with regards 

to potential cases of 

human trafficking. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

 

- 6 
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Training on ECC I have received 

training on this 

written Ethical Code 

of Conduct with 

regards to potential 

cases of human 

trafficking. 

(1) = Yes 

(2) = No 

(3) = Unsure 

 7 

Managers follow 

ECC 

I have observed my 

managers actively 

promote ethical 

behaviour (according 

to the Ethical Code of 

Conduct) in the 

organisation. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

- 8 

Peers follow ECC I have observed my 

peers actively 

promote ethical 

behaviour (according 

to the Ethical Code of 

Conduct) in the 

organisation. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

- 9 

Organisation 

policy compliance  

I think that my 

organisation follows 

strict 

measures/policies 

against sexual 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

- 10 
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exploitation (human 

trafficking). 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

 

A
u

th
o

ri
ty

 Manager’s ethical 

behaviour 

I believe that my 

manager will do the 

“right thing” in a 

potential case of 

sexual exploitation 

(human trafficking). 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

- 11 

Follow example 

from manager 

I tend to follow the 

example set from my 

manager in making 

ethical decisions. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

- 12 

Feeling of comfort 

(=trust) 

I feel comfortable to 

report suspicions 

about a potential 

(1) = Strongly 

Disagree 

(2) = Disagree 

- 13 
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human trafficking 

case to my manager. 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

Empowerment 

(=autonomy) 

I feel empowered by 

my manager to make 

decisions and take 

actions that are 

ethical and beneficial 

for everyone 

involved. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

- 14 

W
o

rk
 R

o
le

s Responsibility 

within work role  

= OUTCOME 

VARIABLE 

I feel it is part of my 

job to report cases of 

sexual exploitation 

(human trafficking). 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

The new 

outcome 

variable 

(Reporting). 

15 

Responsibility 

outside work role 

REMOVED 

I feel it is part of my 

job to follow up on 

the reported cases of 

(1) = Strongly 

Disagree 

(2) = Disagree 

This measure 

showed low 

reliability 

16 
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sexual exploitation 

(human trafficking). 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

scores 

(Cronbach 

Alpha<.70) the 

other measures 

within this 

factor. 

Follow example of 

peers 

REMOVED 

I am influenced by 

the actions of my co-

workers in making 

ethical decisions. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

This measure 

showed low 

reliability 

scores 

(Cronbach 

Alpha<.70) the 

other measures 

within this 

factor. 

17 

Peer ethical 

behaviour 

MERGED WITH 

MEASURES 

WITHIN 

ORGANISA-

TIONAL CULTURE 

I believe that my co-

workers will do the 

“right thing” in a 

potential case of 

human trafficking. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

This measure 

was merged 

with the 

measures from 

the factor 

Organisational 

Culture due to 

similarity in 

themes and 

high reliability 

scores 

(Cronbach 

Alpha>.70) 

18 

Reports from 

other departments 

REMOVED 

During work, I have 

received information 

from other 

(1) = Yes 

(2) = No 

This measure 

showed low 

reliability 

19 
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departments (for e.g., 

Housekeeping, Room 

Service) about a 

potential case of 

human trafficking 

(suspicious activity) in 

my organisation. 

(3) = Not 

Applicable 

scores 

(Cronbach 

Alpha<.70) the 

other measures 

within this 

factor. 

Knowledge how 

to respond on 

reports from other 

departments 

MERGED WITH 

MEASURES 

WITHIN 

ORGANISA-

TIONAL CULTURE 

I know how to 

respond to such 

information [reports 

from other 

departments about 

cases of sex 

trafficking] (who to 

report to, how to 

follow up, etc.). 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

This measure 

was merged 

with the 

measures from 

the factor 

Organisational 

Culture due to 

similarity in 

themes and 

high reliability 

scores 

(Cronbach 

Alpha>.70). 

20 

N
at

io
n

al
 C

o
n

te
xt

 Country of Work In which country is 

the hotel property 

you work (have 

worked) for 

(multiple answers 

possible)? 

Open answer - 21 

Ethical behaviour 

in relation to 

country of work 

I adjust my personal 

ethical behaviour 

with regards to the 

common ethical 

behaviour of the 

country I work in. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

- 22 
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O
th

e
r 

Fa
ct

o
rs

 Other  Is there any other 

factor that influences 

your ethical decision-

making with regards 

to human trafficking 

(sexual exploitation) 

in your organisation? 

Open answer - 23 

Table 17: Survey Layout Changes 
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App. 2.3: Description of Variables 
The variables in this quantitative study are detailed in the table below: 

Factor Indicator Measure Coding No. 

D
e

sc
ri

p
ti

ve
 F

ac
to

rs
 Personal 

Encounter with 

sex trafficking 

Have you 

encountered 

potential cases of 

sexual exploitation 

(human trafficking) in 

your organisation? 

(1)  = Yes 

(2)  = No 

(3)  = Unsure 

D_SelfEncount

erSE 

1 

Knowledge of 

another’s 

encounter with 

sex trafficking 

Are you aware of 

anyone in your 

organisation who 

might have 

encountered a 

potential case of 

sexual exploitation 

(human trafficking)? 

(1)  = Yes 

(2)  = No 

(3)  = Unsure 

D_OtherEncoun

terSE 

2 

Type of hotel What type is the 

hotel you currently 

work (have worked) 

at? 

(multiple answers 

possible) 

Economy 

Mid-range 

Luxury 

Resort 

Airport 

City Centre 

Suburban 

Boutique 

Other (open 

answer) 

D_HotelEcono

my; 

D_HotelMidran

ge; 

D_HotelLuxury; 

D_HotelResort; 

D_HotelAirport; 

D_HotelCityCe

ntre; 

D_HotelSuburb

an; 

D_HotelBoutiq

ue; 

D_HotelOther 

3 
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W
o

rk
 R

o
le

s Job position 

 

What is (was) the 

position you have 

(had) in your 

organisation? 

(1) = Front 

Desk 

Agent/Recep

tionist 

(2) = Front 

Office 

Supervisor 

(3) = Front 

Office 

Manager 

(4) = Duty 

Manager 

(5) = Front of 

the House 

Manager 

(6) = 

Concierge/G

uest 

Experience 

Agent 

(7) = Guest 

Experience 

Supervisor 

(8) = Guest 

Experience 

Manager 

(9) = Bell 

attendant 

(10) = Door 

Attendant 

(11) = Valet 

 

 

IV_WorkRoles_

NoValet 

4 
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O
rg

an
is

at
io

n
al

 C
u

lt
u

re
 Knowledge of ECC To your knowledge, 

what is your 

organisation’s 

standard policy 

regarding sexual 

exploitation (human 

trafficking)? 

Open answer OC_Policy 5 

Organisation 

follows ECC 

I think that the 

organisation I work 

for follows a written 

Ethical Code of 

Conduct with regards 

to potential cases of 

human trafficking. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

OC_HotelECC 

(IV_Organisatio

nalCulture) 

6 

Training on ECC I have received 

training on this 

written Ethical Code 

of Conduct with 

regards to potential 

cases of human 

trafficking. 

(1) = Yes 

(2) = No 

(3) = Unsure 

OC_TrainingEC

C 

7 

Managers follow 

ECC 

I have observed my 

managers actively 

promote ethical 

behaviour (according 

to the Ethical Code of 

Conduct) in the 

organisation. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

OC_ManagerFo

llowECC 

(IV_Organisatio

nalCulture) 

8 
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(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

Peers follow ECC I have observed my 

peers actively 

promote ethical 

behaviour (according 

to the Ethical Code of 

Conduct) in the 

organisation. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

OC_PeersFollo

wECC 

(IV_Organisatio

nalCulture) 

9 

Organisation 

policy compliance  

I think that my 

organisation follows 

strict 

measures/policies 

against sexual 

exploitation (human 

trafficking). 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

OC_HotelFollo

wPolicy 

(IV_Organisatio

nalCulture) 

10 
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Peer ethical 

behaviour 

 

I believe that my co-

workers will do the 

“right thing” in a 

potential case of 

human trafficking. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

OC_PeersEthic

Behav 

(IV_Organisatio

nalCulture) 

11 

Knowledge how 

to respond on 

reports from other 

departments 

 

I know how to 

respond to such 

information [reports 

from other 

departments about 

cases of sex 

trafficking] (who to 

report to, how to 

follow up, etc.). 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

OC_TrainingSE 

(IV_Organisatio

nalCulture) 

12 

A
u

th
o

ri
ty

 Manager’s ethical 

behaviour 

I believe that my 

manager will do the 

“right thing” in a 

potential case of 

sexual exploitation 

(human trafficking). 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

A_ManagerEthi

cBehav 

(IV_Authority) 

13 
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Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

Follow example 

from manager 

I tend to follow the 

example set from my 

manager in making 

ethical decisions. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

A_FollowExam

pleManager 

(IV_Authority) 

14 

Feeling of comfort 

(=trust) 

I feel comfortable to 

report suspicions 

about a potential 

human trafficking 

case to my manager. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

A_ReportToMa

nager 

(IV_Authority) 

15 
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Empowerment 

(=autonomy) 

I feel empowered by 

my manager to make 

decisions and take 

actions that are 

ethical and beneficial 

for everyone 

involved. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

A_Empowered

ByManager 

(IV_Authority) 

16 
O

u
tc

o
m

e
 V

ar
ia

b
le

 Reporting  I feel it is part of my 

job to report cases of 

sexual exploitation 

(human trafficking). 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

DV_ReportingS

E 

17 

N
at

io
n

al
 C

o
n

te
xt

 Country of Work In which country is 

the hotel property 

you work (have 

worked) for 

(multiple answers 

possible)? 

Open answer NC_Country 18 
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Ethical behaviour 

in relation to 

country of work 

I adjust my personal 

ethical behaviour 

with regards to the 

common ethical 

behaviour of the 

country I work in. 

(1) = Strongly 

Disagree 

(2) = Disagree 

(3) = 

Somewhat 

Disagree 

(4) = Neither 

Agree nor 

Disagree 

(5) = 

Somewhat 

Agree 

(6) = Agree 

(7) = Strongly 

Agree 

IV_NationalCon

text 

19 
O

th
e

r 
Fa

ct
o

rs
 Other  Is there any other 

factor that influences 

your ethical decision-

making with regards 

to human trafficking 

(sexual exploitation) 

in your organisation? 

Open answer OtherFactor 20 

Table 18: Description of Variables 
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App. 2.4: Survey Questions 
 

Survey description: 

Dear Participant,  

 

Thank you very much for taking the time to fill out this survey. It should take you a maximum of five 

to six minutes to complete. 

 

First, I would like to briefly explain the main themes and goal of this research. 

 

The research concerns human trafficking with the purpose of sexual exploitation, which is officially 

defined as the “recruitment, transportation, transfer, harbouring or receipt of people through force, 

fraud or deception, with the aim of exploiting them for profit”. 

 

Statically, hotels are a highly likely venue for sex trafficking to occur. Also known as prostitution, 

it is not uncommon for hotel staff to encounter situations in which individuals either seek or provide 

sexual services. 

 

It is important to distinguish between prostitution that is legal (in some countries, for example, the 

Netherlands), and human trafficking with the purpose of sexual exploitation, which is an abhorrent 

form of human abuse. 

 

Therefore, for the purpose of this research, you will be asked about your potential experience with 

cases of sex trafficking in the hotel you work/have worked for. 

 

(For example, you could have seen someone who resembles a minor, was wearing inappropriate 

clothing and was in the company of an older individual. You could have observed a guest who 

appeared in distress, sickly, with few personal items, and who rented a room for a day or hourly. 

Perhaps a guest was bringing in new individuals who lacked identification, or you were informed of 

suspicious activity by other departments, such as Housekeeping or Room Service…) 

 

Please think back on your experiences – what you have observed or heard - and answer to the best 

of your ability. 
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CONSENT STATEMENT FOR QUANTITATIVE SURVEY 

You, as the survey respondent, declare you are 18 years old or over and recognise that your 

participation is voluntary, and you may withdraw from this research at any time.   

 

The data will not be used in any manner which would allow identification of your individual 

responses. 

 

The information provided by you in this questionnaire will be used for student research purposes 

leading to the award of a Bachelor’s degree in Hospitality Management at Hotelschool The Hague. 

 

Anonymised research data will be archived at a private archive pertaining to the educational 

institution Hotelschool The Hague, in order to make such data available/accessible to other 

researchers in line with ethical data sharing practices. 

 

LYCar Office contact: 

lycar@hotelschool.nl | T +31 88 028 18 00  

Campus The Hague | Brusselselaan 2 | 2587 AH The Hague 

www.hotelschool.nl | blog.hotelschool.nl  

https://www.hotelschool.nl/
https://blog.hotelschool.nl/
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App. 2.5: Data Analysis 
App. 2.5.1 Assumption Testing 
In line with performing the ordinal regression analysis, the four relevant assumptions were 

tested: 

1. The dependent variable is ordered, as the data is coded from (1) to (7), representing 

respectively the levels of agreement from Strongly Disagree to Strongly Agree. Therefore, this 

assumption is met. 

2. At least one of the independent variables is ordinal, therefore, this assumption is met. 

3. The assumption for multicollinearity is tested by checking whether the variance 

inflation factor (VIF) is a value lower than five, which is the case for the three scale independent 

variables (IV_NationalContext=1.048; IV_OrganisationalCulture=1.658; IV_Authority=1.607) 

 

 

Also, each independent variable does not correlate with another independent variable at a 

magnitude of .80 or higher. Therefore, there is no multicollinearity, and the assumption is met. 

 

 4. The assumption of proportional odds is testes by looking at the Test of Parallel Lines, 

which shows a result that is not statistically significant (p>0.05), therefore, the assumption is met. 
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Conclusion: All assumptions for performing an ordinal logistic regression are met. 

App. 2.5.2 Model Fit 
When perfoming the ordinal regression analysis, the Model Fitting Information test shows a 

statistically significant result (p<0.05), which is the desired outcome. 

 

Also, the Goodness-of-Fit test shows values that are not statistically significant (p>0.05), which 

shows that the used model fits the dataset well. 

 

Finally, the R-Square Nagelkerke results shows that the used model explains 32.4% of the 

variance in the dependent variable. 

 

Conclusion: The model used is suitable for the dataset and the analysis can be performed. 
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App. 2.5.3 Ordinal Logistic Regression 

 

App. 2.5.4 Univariate Statistics 
Personal encounter with cases of sex trafficking & Knowledge of someone else in the 

organisation having an encounter with sex trafficking: 

From the 103 respondents, 23 (22%) have personally encountered cases of sex trafficking, while 

56 (54%) have not had such an encounter, and the remaining are unsure if they have had such an 

encounter. Meanwhile, 36 respondents (35%) are aware of someone else in their organisation 

who has encountered cases of sex trafficking, and 49 (47.6%) are not aware of such encounters.  
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Knowledge on organisation’s standard policy/ECC regarding sex trafficking: 

Among the 103 respondents, 67 were aware of their organisation’s standard policy regarding sex 

trafficking, while 36 were not knowledgeable on the matter and/or believed that their 

organisation does not have such a policy. From those that were aware of their organisation’s 

policy, the most frequent answers were: “Report to manager/supervisor” and “Report to police”, 

with some more specific answers such as “Do not allow suspected guest in”, “Registration of real 

names”, “Demand proof of legal age”, and “Look for obvious signs, behaviour, method of 

payments”. 

 

Training on organisation’s standard policy/ECC regarding sex trafficking: 

From the 103 respondents, 39 answered that they received training on their organisation’s ECC, 

49 did not receive training, and 15 were unsure if such a training was conducted. 
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Organisation type: 

The respondents could identify the type of organisation they either currently work in or have 

done so in the past by selecting from a multiple-choice matrix, in which more than one answer 

was possible. The largest representation within the sample have experience in luxury hotel 

properties (35.5%), followed by mid-range (17.8%) and city centre hotels (16.6%). 
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Country of work: 

From the sample, the top five most represented countries are the USA (18.4%), Germany (11.7%), 

the Netherlands (9.7%), the UK (7.8%), and France (6.8%). 

Country of work 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid UK 8 7.8 7.8 7.8 

Scotland 2 1.9 1.9 9.7 

Netherlands 10 9.7 9.7 19.4 

Denmark 1 1.0 1.0 20.4 

Germany 12 11.7 11.7 32.0 

France 7 6.8 6.8 38.8 

Belgium 1 1.0 1.0 39.8 

Spain 5 4.9 4.9 44.7 

Portugal 3 2.9 2.9 47.6 

Switzerland 1 1.0 1.0 48.5 

Austria 4 3.9 3.9 52.4 

Italy 3 2.9 2.9 55.3 

Czech Republic 2 1.9 1.9 57.3 

Bulgaria 6 5.8 5.8 63.1 

UAE 2 1.9 1.9 65.0 

Bahrain 1 1.0 1.0 66.0 

Hong Kong 3 2.9 2.9 68.9 

Malaysia 1 1.0 1.0 69.9 

Indonesia 1 1.0 1.0 70.9 

Thailand 3 2.9 2.9 73.8 

Kenya 1 1.0 1.0 74.8 

USA 19 18.4 18.4 93.2 

Canada 1 1.0 1.0 94.2 

ABC Islands 1 1.0 1.0 95.1 

Caribbean Islands 2 1.9 1.9 97.1 

New Zealand 1 1.0 1.0 98.1 

NA 2 1.9 1.9 100.0 

Total 103 100.0 100.0  
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Authority:  

 

A Manager will do the "right thing" 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Disagree 7 6.8 6.8 6.8 

Somewhat disagree 6 5.8 5.8 12.6 

Neither agree nor disagree 7 6.8 6.8 19.4 

Somewhat agree 13 12.6 12.6 32.0 

Agree 26 25.2 25.2 57.3 

Strongly agree 44 42.7 42.7 100.0 

Total 103 100.0 100.0  

 

 

A Follow example from manager 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Strongly disagree 2 1.9 1.9 1.9 

Disagree 7 6.8 6.8 8.7 

Somewhat disagree 6 5.8 5.8 14.6 

Neither agree nor disagree 6 5.8 5.8 20.4 

Somewhat agree 23 22.3 22.3 42.7 

Agree 33 32.0 32.0 74.8 

Strongly agree 26 25.2 25.2 100.0 

Total 103 100.0 100.0  

 

 

A Feel comfortable to report to manager 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Strongly disagree 3 2.9 2.9 2.9 

Disagree 3 2.9 2.9 5.8 

Somewhat disagree 4 3.9 3.9 9.7 

Neither agree nor disagree 4 3.9 3.9 13.6 

Somewhat agree 13 12.6 12.6 26.2 

Agree 26 25.2 25.2 51.5 

Strongly agree 50 48.5 48.5 100.0 

Total 103 100.0 100.0  
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A Feel empowered to report to manager 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Disagree 5 4.9 4.9 4.9 

Somewhat disagree 11 10.7 10.7 15.5 

Neither agree nor disagree 7 6.8 6.8 22.3 

Somewhat agree 23 22.3 22.3 44.7 

Agree 19 18.4 18.4 63.1 

Strongly agree 38 36.9 36.9 100.0 

Total 103 100.0 100.0  

 

App. 2.5.5 Crosstabulations 
Encountering sex trafficking related to Work Roles: 

Within the work role groups, a larger proportion of respondents of every group (apart from for 

the Bell attendant group) did not personally encounter cases of sex trafficking compared to 

those who did. 

 

Knowledge of organisational policy/ECC related to Work Roles: 

The results show that a larger proportion of respondents from all groups (apart from Guest 

Experience Manager) have knowledge on their organisation’s standard policy regarding sex 

trafficking as opposed to those who do not have such knowledge. 
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Training on ECC related to Work Roles: 

From the 64 respondents who worked as Receptionists, 31 did not receive training on their 

organisation’s ECC regarding sex trafficking, while 11 were unsure if such training took place, 

which makes the majority of respondents from this group not trained on their organisation’s 

policy regarding such ethical situations.  

The case is similar with other groups such as Front Office Supervisor, Duty Manager, and Front 

of the House Manager, in which a larger proportion of the respondents have not received 

training on their organisation’s ECC as opposed to those who have received training. 

Meanwhile, there are two group in which the majority of respondents did receive training on 

their organisation’s ECC – Concierge and Guest Experience Manager. 
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Encounter sex trafficking related to Country of work: 

From the sample’s most represented countries (USA, Germany, the Netherlands, UK, France), 

the corresponding respondents reported whether they have encountered cases of sex 

trafficking. Most respondents from all groups reported to have not personally encountered such 

cases. 

 

Country of work * Encountered cases of SE Crosstabulation 

Count   

 
Encountered cases of SE 

Total Yes No Unsure 

Country of work UK 2 4 2 8 

Scotland 0 2 0 2 

Netherlands 1 4 5 10 

Denmark 0 1 0 1 

Germany 1 7 4 12 

France 0 4 3 7 

Belgium 0 1 0 1 

Spain 0 5 0 5 

Portugal 1 1 1 3 

Switzerland 0 1 0 1 

Austria 1 2 1 4 

Italy 2 0 1 3 

Czech Republic 0 0 2 2 

Bulgaria 3 3 0 6 

UAE 1 1 0 2 

Bahrain 0 1 0 1 

Hong Kong 0 3 0 3 

Malaysia 1 0 0 1 

Indonesia 0 1 0 1 

Thailand 2 1 0 3 

Kenya 1 0 0 1 

USA 6 9 4 19 

Canada 1 0 0 1 

ABC Islands 0 1 0 1 

Caribbean Islands 0 1 1 2 

New Zealand 0 1 0 1 

NA 0 2 0 2 

Total 23 56 24 103 
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Knowledge of organisational policy/ECC related to Country of work: 

From the sample’s most represented countries (USA, Germany, the Netherlands, UK, France), 

the corresponding respondents reported whether they have knowledge on their organisation’s 

ECC related to sex trafficking. Most respondents from all groups reported to have knowledge on 

their organisation’s policy regarding sex trafficking. 

 

Country of work * OC Organisation's standard policy on SE 

Crosstabulation 

Count   

 

OC Organisation's standard policy 

on SE 

Total yes no 

Country of work UK 6 2 8 

Scotland 1 1 2 

Netherlands 6 4 10 

Denmark 0 1 1 

Germany 8 4 12 

France 5 2 7 

Belgium 1 0 1 

Spain 1 4 5 

Portugal 2 1 3 

Switzerland 1 0 1 

Austria 2 2 4 

Italy 3 0 3 

Czech Republic 2 0 2 

Bulgaria 4 2 6 

UAE 1 1 2 

Bahrain 1 0 1 

Hong Kong 1 2 3 

Malaysia 0 1 1 

Indonesia 0 1 1 

Thailand 2 1 3 

Kenya 1 0 1 

USA 15 4 19 

Canada 0 1 1 

ABC Islands 1 0 1 

Caribbean Islands 1 1 2 

New Zealand 0 1 1 

NA 2 0 2 

Total 67 36 103 
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Training on ECC related to Country of work: 

From the sample’s most represented countries (USA, Germany, the Netherlands, UK, France), 

the corresponding respondents reported whether they have received training on their 

organisation’s ECC related to sex trafficking. The results show that most USA respondents 

received such training, while most respondents from the Netherlands and France did not 

receive training. Meanwhile, half of the respondents from the UK received training while the 

other half did not. None of the respondents from Germany received training. 

Country of work * OC Received training on ECC Crosstabulation 

Count   

 
OC Received training on ECC 

Total Yes No Unsure 

Country of work UK 4 4 0 8 

Scotland 0 2 0 2 

Netherlands 3 6 1 10 

Denmark 0 1 0 1 

Germany 0 12 0 12 

France 2 4 1 7 

Belgium 0 1 0 1 

Spain 2 1 2 5 

Portugal 1 1 1 3 

Switzerland 1 0 0 1 

Austria 0 3 1 4 

Italy 2 1 0 3 

Czech Republic 1 0 1 2 

Bulgaria 3 2 1 6 

UAE 0 2 0 2 

Bahrain 0 0 1 1 

Hong Kong 2 1 0 3 

Malaysia 0 1 0 1 

Indonesia 1 0 0 1 

Thailand 1 0 2 3 

Kenya 1 0 0 1 

USA 12 3 4 19 

Canada 0 1 0 1 

ABC Islands 0 1 0 1 

Caribbean Islands 1 1 0 2 

New Zealand 0 1 0 1 

NA 2 0 0 2 

Total 39 49 15 103 
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App. 2.5.6 Thematic Analysis 
 

Other factors that would influence the respondents’ decision to report sex trafficking in their 

organisation: 

 

Figure 16: Thematic Analysis Word Cloud 
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Appendix 3: Solution Implementation & 
Dissemination 
App. 3.1: Stakeholder Analysis 
The stakeholders relevant to this research were identified and divided into two main categories: 

primary and secondary. Those who fall under the primary category are stakeholders closely 

related to the process of executing a LYCar company project, namely the commissioner of the 

research topic and her Phase 1 ethics students, and the LYCar coach. Meanwhile, secondary 

stakeholders are those who could benefit from the knowledge of this research but are not 

directly linked to it. Therefore, the secondary stakeholders are the researcher’s peer group, the 

community within the commissioning institution – Hotelschool The Hague, comprised of staff 

and student body; hospitality industry professionals, and the wider public, due to the study’s 

humanitarian focus. 

The division of stakeholders into primary and secondary emerged as a result of a stakeholder 

analysis through a Power/Attention Matrix (Figure 17). Upon placing each stakeholder on the 

axis, the primary stakeholders were identified in the top right and centre-left corner of the 

matrix, namely the stakeholders that have the highest power and interest in the project. 

Alternatively, the secondary stakeholders were largely placed on the mid- to lower right corner 

of the matrix, indicating their level of power and interest in the project. Therefore, the 

stakeholders with the highest power and interest were identified as primary, and those with a 

lower impact were identified as secondary. 

          

 

Figure 17: Stakeholder Power/Attention Matrix 

Commissioner 

Low High Interest in project 

High 

A
b

ili
ty

 t
o

 im
p

ac
t 

p
ro

je
ct

 

Coach 

Peer Group 
Hotelschool 
Community 

Hospitality 
professionals 

The wider public 

Phase 1 students 



                      Ethically Driven Hospitality: No Room for Sex Trafficking | Hotelschool The Hague | Kalina Borisova 

P a g e  |  111 

App. 3.2: Solution Implementation 
The standard operating procedure pertaining to recognising the sign of sexual exploitation, form 

the perspective of FOH staff, could contain the following information: 

 

This guideline is part of the Blue Campaign of the US Department of Homeland Security, 

addressing human trafficking in the hospitality industry (DHS, 2016). 
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The proposed solution for an SOP for a chain of reporting has the following steps:  

1. Operational staff (Front of the House, Housekeeping, Room Service, Food & Beverage, 

Maintenance) should be able to identify signs of sex trafficking. 

- The staff should have an internal agreed-upon jargon/vocabulary to explain the situation. No 

use of euphemisms, instead describing the potential victims as a “prostitute”.  

- When interacting with a potential victim, staff should be empathetic and compassionate – use 

active listening skills and evaluate the situation based on the person’s disposition, body 

language, or other visible signs – then report.  

2. Operational staff should report to management and present evidence (no pictures, 

only description of the situation). There could also be a dedicated number of managers 

(regardless of department) who are specifically trained on the matter.  

3. If possible, management should confirm the suspicion in an inauspicious manner 

(usually through observations of the victim/ the room they are in if possible).  

4. Management takes the next steps and reports the case to the relevant authorities.  

- In the final step, it is important to supply hotels with all necessary contact details of relevant 

authorities and organisations and explain the who-what-where of the resources.  

If possible, hotels and staff, who are involved in reporting cases of sex trafficking, should be 

rewarded and/or acknowledged for their cooperation and their exemplary ethical business 

conduct.  

Please refer to Figures 18 and 19 for a brief guideline of what the SOP could look like. 

This information was obtained from the Future of Work Challenge Portfolio by Borisova (2021). 
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Figure 18: Standard Operating Procedure - Identifying & Reporting Sex Trafficking  
(Borisova, 2021)  
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Figure 19: Standard Operating Procedure - Interacting with Victims of Sex Trafficking 
(Borisova, 2021)  
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App. 3.3: Solution Dissemination  
App. 3.3.1 Workshop Dissemination - PowerPoint Slides 

 

Text: Hello everyone, my name is Kalina, and I am currently in LYCar – the final step of my 

journey at Hotelschool The Hague. I am grateful to Ms van Geuns who commissioned my 

research topic and guided me in this process to the point where I am today – to present my 

study to you and share my findings. 

Text: The topic that I will discuss today is related to ethics in the hospitality industry. In this 

workshop, I will present to you my research topic in brief, my main findings, and of course, talk 

about the future implications and what you – or we – as future hospitality leaders can do to 

ensure that ethics don’t take a backseat to PR and profits.  
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Text: You may have already encountered some heavy topics and deep ethical dilemmas with 

Ms van Geuns in her classes. I want to discuss an ethical dilemma with you along with some 

critical questions attached to it… 

 

Text: The topic that we will talk about today is also a heavy one – and unfortunately, an 

occurring issue in our industry. My study is on the topic of human trafficking in hospitality, and 

more specifically – human trafficking with the purpose of sexual exploitation. I am sure this topic 

has come up in one of Ms van Geuns’ classes (or will come up)… 

 



                      Ethically Driven Hospitality: No Room for Sex Trafficking | Hotelschool The Hague | Kalina Borisova 

P a g e  |  117 

 

Text: Unfortunately, sex trafficking still happens to this day and the hotel industry is often used 

as a medium for this crime. It happens in every country and in every type of hotel – from motels 

to luxury resorts. Research has estimates that in Europe alone, on an annual basis, there are 

more than 90,000 cases of sexual exploitation in hotels, while 4.5 million people worldwide are 

trafficked with the purpose of sexual exploitation. However, numbers and data on the issue are 

unreliable because of the hidden nature of this crime. 

 

Text: Often, hotels choose to protect the privacy of their guests and their own brand image over 

taking a stance in potential cases of human trafficking. Of course, most hotels do not condone it, 

but at the same time, many hotels choose to ignore it for various reasons – be it to protect their 

guests, their image, their profits, or simply because it’s uncomfortable to many people. Many do 
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not know how to properly address human trafficking of even if they should address it in the first 

place.  

 

Text: My research focused on situational factors that influence the decision of FOH staff to 

report sex trafficking, specifically in international hotel chains. Upon analysing my research data, 

I discovered that some of the survey respondents had a pessimistic view on the ethical values of 

the hotels they worked for. Some felt that their manager would not care in a potential human 

trafficking case or that the hotel lacked policy guidelines on the issue, as a result of which the 

staff felt powerless in these situations.  

 

Text: My research shows that 1 in 5 front office employees have personally encountered sex 
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trafficking in the hotel they worked for, while 1 in 3 know a colleague in their organisation who 

has encountered such a case. I myself have friends from Hotelschool who experienced this on 

their first internships, which I can imagine can be a very difficult ethical dilemma when the 

organisation does not take a clear stance on a serious issue such as human trafficking – because 

it does happen and ignoring it will not make it go away. 

 

Text: This is where you as future hospitality leaders come in! The hospitality industry may be a 

place of victimization when it comes to sex trafficking, but it is also a place of identification! 

 

Text: The process of addressing and eradicating the issue starts with identifying and reporting it. 

For this reason, front-line staff in hotels play a critical role. This is likely going to be you during 
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your first internship – if you will be conducting your placement at the FO, for example. But even 

if you are in F&B or housekeeping, those are also departments in which you can encounter and 

identify sex trafficking. Only after a potentially harmful situation has been identified and 

reported can the information be taken to the appropriate higher authorities (such as the police) 

and actions are taken from there. 

 

Text: As we mentioned, our key role as hospitality students and future leaders is to be able to 

identify and report potential sex trafficking. I can share with you some examples of possible 

signs that the different departments can identify (US Department of Homeland Security – Blue 

Campaign). 
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Examples, part 2. 

 

Text: Of course, you need to be able to identify such cases, for which you need training. Most 

international hotel chains – for e.g., Marriott and Hilton – offer such training to their staff across 

their properties. 
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Text: However, for training to happen, the organisation also needs to have a written Ethical code 

of conduct and standard policies, and it also needs adequate management to enforce those 

policies and staff to uphold them.  

For e.g., Accor Ethics Charter. 

 

Text: As you can see - all these factors – training, organisational policy, leadership, peers - make 

up the organisational culture of the company, and that organisational culture plays a critical role 

in shaping the ethical norms of how business is conducted. This is also the main finding of my 

research – that organisational culture is an influencing factor in whether front office staff will 

report a potential case of sex trafficking – in other words, organisational culture is what 
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determines whether the first step in eradicating the issue – reporting it – will happen. Because 

without it, the proper authorities will not be notified, and no further steps will be taken – the 

victims will likely not be helped, and the culprits will not be stopped.  

Therefore, these elements are all interlinked and necessary for creating and sustaining 

corporate ethics. Whether you are working in operations or are part of management, you can 

and should be an ethical role-model and uphold not only the standards of the organisation but 

also your own moral values.  

 

Text: This is also the goal of the framework I created, which I would like to present to you. I 

formulated it as a possible solution to the issue and it is meant to be applicable for all types of 

hotels and for all departments.  

The framework represents a pyramid, at the base of which is policy knowledge and compliance, 

as well as training, related to recognising signs of human trafficking and sexual exploitation. 

Subsequently, staff should confirm the suspicion before reporting by obtaining evidentiary 

support in line with policy guidelines. In this step, communication and trust among peers and 

management is fundamental. Once the suspicion is confirmed, it is time to proactively report to 

the relevant authority. At this stage, clear duty delegation is necessary in the chain of reporting. 

Additionally, staff should empower one another and promote mutual accountability. Finally, the 

core function of this framework is to establish ethical role-modelling in peer-to-peer and 

manager-to-employee relations, i.e., leading by example, regardless of job description or 

specific duty – both operational staff and management should exhibit this behaviour. As a result, 

an action-oriented organisational practice based on ethical role-modelling is established. 

As future hospitality leaders, we should exhibit ethical role-modelling regardless of where we 

are in the organisation – whether as an intern at the FO department or as a manager.  
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Text: Linking back to the overall perspective of this research – the core purpose behind it – 

ethical role-modelling is essential for the first steps of tackling the problem. Again, hospitality 

business can be both a place of victimisation but also identification – so, as hospitality providers 

and also ethical leaders, it is our job to speak up and protect vulnerable groups in society from 

harm. It’s completely within our power to do so and the core of hospitality is providing safety 

and security, so by being ethical role-models we are doing just that – ensure safety and security 

for all our guests and tackling and uncomfortable yet pressing issue that our industry is facing. 
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Text: To conclude this brief workshop, I am happy to have been able to present to you my 

research and hopefully provide more information about one of the challenges we are facing in 

the hotel business. Human trafficking is not a light topic of discussion, and it takes strength and 

bravery to address it. I believe that as Hotelschool The Hague student and future hospitality 

students we are equipped with the necessary skills and qualities to be ethical role-models and 

leaders. If you have more questions on the specifics of the research, I would be happy to answer 

them now or connect with you later and share more details! 

App. 3.3.2 Workshop Dissemination - Recordings 
Two of the workshops with the primary stakeholders was recorded as proof of dissemination. 
The recordings can be found via the following links (1) and (2), and they are also available upon 
request. 

  

https://hotelschool.sharepoint.com/sites/UC_DWIG21-22/Gedeelde%20documenten/General/Recordings/Meeting%20in%20_General_-20211203_123151-Meeting%20Recording.mp4?web=1
https://hotelschool.sharepoint.com/sites/UC_DWIG21-22/Gedeelde%20documenten/General/Recordings/Meeting%20in%20_General_-20211210_093736-Meeting%20Recording.mp4?web=1
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App. 3.3.3 Infographic Dissemination  
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Figure 20: Research Infographic 

 

  



                      Ethically Driven Hospitality: No Room for Sex Trafficking | Hotelschool The Hague | Kalina Borisova 

P a g e  |  128 

App. 3.3.4 Infographic Dissemination - Social Media Posts 
 
1. LinkedIn post on researcher's timeline (link) 

 

 

  

https://www.linkedin.com/posts/kalinaborisova_no-room-for-sex-trafficking-infographic-activity-6877220137167138816-Wu_B
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Viewing Statistics: 
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2. Post on the Hotelschool The Hague Alumni Platform (link) 

 

 

https://www.alumnihotelschool.nl/feed_posts/1203185
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Appendix 4: Proposal Approval 
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Appendix 5: Client Evaluation of End 
Deliverable  
 

Evaluation Form Company Project/Research 

(EVALUATION FORM OF ALL CLIENTS AND ON ALL DELIVERABLES IS COMPULSORY, FORMAT IS NOT) 

 

 

Name of student: Kalina Borisova Student number: 672047 

Name of 

company/organisation: 

Hotelschool The Hague Department: NA 

Name of company 

tutor/research 

commissioner: 

J.J. van Geuns 
Position of company 

tutor/commissioner (if 

applicable):    

NA 

Project and/or  

Deliverable:  

(please specify) 

Ethically Driven Hospitality: No Room for Sex Trafficking – solution for research commissioner. 

During the first (unofficial) evaluation the set-up for the project and end deliverable(s) is discussed. For this final evaluation the project has been delivered by the 

student and is thus evaluated. This is taken into consideration for the final assessment of the student.  

CATEGORY 1:  EXPERTISE/KNOWLEDGE OF THE FIELD  

Rating Excellent Good Room for improvement Comments 

 

In-depth use of relevant literature and 

knowledge of the field. The deliverable 

shows excellent thinking capacity of 

the student (taking into account all 

significant factors and looking from all 

different perspectives). 

 

Use of relevant literature and knowledge 

of the field. The deliverable shows 

mostly intellectual depth (taking into 

account significant factors and looking 

from different perspectives).  

No or incorrect use of literature 

and knowledge of the field. The 

deliverable lacks intellectual 

depth.  

Has brought herself rather quickly to a high-level 

knowledge expert field. 
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CATEGORY 2:  KNOWLEDGE APPLICATION/SOLVING PROBLEMS 

Rating Excellent Good Room for improvement Comments 

 

The theories and models are skillfully 

applied and the student can translate 

this in a unique solution and 

implementation. The student can 

relate situations to concepts that 

results into a solution that adds great 

value to the company’s overall 

strategy. The creative solution is/can 

be implemented and evaluated and is 

solving the problem.  

The student uses theory and models and 

shows understanding of the issues at 

hand. The solution is realistic and 

implementable for the company. The 

solution is/can be implemented and 

evaluated.  

Mentioning theory and models, but 

not using them in the correct way. 

The student cannot convince of 

the possibilities to implement and 

evaluate. It is not solving the 

problem.  

The existing models of ethical decision making have been 

translated to a focused area in the domain of hospitality 

and led to smart solutions. The findings and tools can be 

used in real life practice. There is also potential for further 

study and a “generic” model is created that can even be 

useful for further research! 

 

CATEGORY 3:  INFORMED JUDGEMENTS 

Rating Excellent Good Room for improvement Comments 

 

The research process is done and 

explained in an excellent way. All 

statements, conclusions and 

recommendations are underpinned 

with the data collected by the students 

and/or referencing. The analysis is 

very substantial. 

The research process is done and 

explained well. Most statements, 

conclusions and recommendations are 

underpinned with the data collected by 

the student and/or referencing. The 

analysis is substantial. 

Weak problem analysis, research 

question not clear enough. Data 

collection and/or methodology is 

insufficient. Weak analysis, use of 

data from one dimension and not 

backed up.  

The study is well designed and follows a logical & coherent 

design pattern. Excellent analysis of data leads to sound 

and implementable solutions.  

CATEGORY 4:  COMMUNICATION AND SHARING KNOWLEDGE 

Rating Excellent Good Room for improvement Comments 

 

Excellent ability to communicate 

information, ideas, problems and 

solutions to all stakeholders involved. 

The deliverable adds great value to 

the main stakeholders. Initial and 

creative channels have been actively 

used to share outputs and knowledge.  

Good ability to communicate information, 

ideas, problems and solutions to 

stakeholders. The deliverable adds 

value to the company. Existing channels 

have been used to share knowledge 

The deliverable could have been 

better delivered to the 

stakeholders. The deliverable 

could have added more value, if 

better delivered. No active 

communication of outputs and 

knowledge.  

Outstanding communication of findings and solutions by 

creating a visual, a powerpoint and a guestclass. These 

classes have been given in first year groups of Ethics (in 

DWIG) 8 X 30 minutes!! 
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CATEGORY 5:  INTERCULTURAL HOSPITALITY LEADERSHIP 

Rating Excellent Good Room for improvement Comments 

 

Student is able to lead the project by 

themselves. Student is self-critical 

towards improvement and takes 

feedback to heart. Student deals with 

a diversity of stakeholders in an 

intercultural competent way. 

Hospitality mindset is seen in project 

or work in a very distinct way.  

Student is able to lead the project with 

little help. Student is critical towards 

improvement and listens to feedback. 

Student deals with different 

stakeholders. Hospitality mindset can be 

seen.  

Tasks performed are described 

and not critically analyzed. Student 

is not too critical towards own 

learning and can listen better to 

feedback. Student does not know 

how to deal with differences in 

stakeholders. Hospitality can be 

improved.  

Well done! Excellent Leadership shown throughout the 

whole research process.  

OVERALL COMMENTS: 

An outstanding study with a lot of potential in the field of the gatekeepers of hotels. Convincingly shown that a multi-stakeholder approach is rewarding when it comes to prevention 

of abuse and safeguarding human rights. If supported by a genuine ethical climate (organization culture) in a company (c.q. hotel) abusive behaviour can be avoided in the future 

by allowing staff to act by (ethical) empowerment. 

STUDENTS’ COMMENTS: 

Comments on 

evaluation: 

Working with Ms van Geuns as my commissioner enabled me to pursue a research topic that was interesting and meaningful to me, so I am grateful for the support I have 

received and the opportunity to present my findings to her students in DWIG Ethics. It was a worthwhile and valuable experience! 

DATE & STUDENT’S SIGNATURE: COMPANY SUPERVISOR’S/RESEARCH COMMISSIONER’S SIGNATURE: 

6 December 2021    6 December 2021    

 

 
 

THE COMPLETED FORMS (ON ALL DELIVERABLES AND PERFORMANCE) NEED TO BE EMAILED TO THE LYCAR COACH AND PUT IN THE APPENDICES OF THE CAREER PORTFOLIO 
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