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Executive Summary

The rise of populist movements in Europe is partly explained by the power of mass media. The press, public and politicians keep each other prisoner. The media increases incidents and looks for personal stories while politicians respond to those stories in order to be noticed by the public. Therefore this report investigates the role of the media regarding European populism.


There used to be a clear division between democrats and populists. Democrats are considered to be good, populists are bad. The current interest in populism shows that in modern society the emphasis is placed more than ever on what the majority thinks and less on the government. 


The French political philosopher Pierre – André Taguieff has been analysing the modern populism and describes two models. The first model Taguieff identifies is the ‘Protestataire’ and the second model is the ‘Identitaire’. Both models are based on the aversion against the enemy but in the first model the enemy is defined as the elite and in the second model the enemy is identified as the immigrants. 


In order to define whether populism in Europe is growing The Eurobarometer 61 has measured the public opinion within 15 European countries. The results are as follows: 16 percent of the European citizens trust their political parties and 35 percent trust their national parliaments. The overall level of trust in national governments in 2005 is 30 percent. In contrast, television earns the trust of 54 percent, the army 63 percent, and the police 65 percent. Most strikingly, political parties are the least trusted institution, and national governments are less trusted than the European Union and the United Nation. According to Albertazzi, author of the book Twenty-First Century Populism, the success of populist movements in Europe is not a temporary phenomenon. Therefore populism is not easily defined. Although the right wing parties are mostly connected to populism there is another variant of populism, the left wing populism. This second variant claims that the people stand in front of a capitalistic elite consisting of bankers and bureaucrats. The theory about populism is illustrated by three examples of recent populism in Europe. These examples consist of the Front National in France, the FPÖ in Austria and the PVV in the Netherlands. 


In a democracy the media can be described as an intermediary between politics and citizens. The media fulfils three different functions. Firstly, the media plays an informational role in order to inform citizens about certain policies. Secondly, the media has an expressive function. Thirdly, the media has a critical function. The role of the media concerning a populist movement is illustrated in how Pim Fortuyn, a Dutch populist, handled and interacted with the media and how the media reacted to Pim Fortuyn and his political party.




The literature of the media does not only refer to the old media, printed press and public broadcasting, but also to the new (social) media. Politicians, councillors and members of the European Parliament receive more messages from citizens than ever. At first there were only e-mails, now there are responses, comments and tweets posted online.


When putting the literature about populism and the media together there is one country that best shows how populism and media interact. Italy, where the Prime Minister owns three commercial television channels which cover an average of 40 percent of the Italian public. Italy has a long history of fascism and communism. During World War II Mussolini strictly controlled all the press in Italy and used several media to improve his image and to gain more votes. After World War II the First Republic was introduced. This republic was characterised by fragmentation of parties, and tumultuous politics with a strong communist party constantly in the opposition, until 1994. The first candidate for the national elections in 1994 was Silvio Berlusconi. The political message of his party was the aversion of communism, a strong belief in the American model which is based on free entrepreneurship and consumer freedom. Berlusconi presented himself as an intelligent businessman with great talent and a bit of luck, and as a caring father to the national economy. Berlusconi was democratically chosen by the Italian population. During the nineties, Silvio Berlusconi became Italy's richest man by owning, for example, three commercial television channels. For each of the campaigns Berlusconi had free access to the public because of his non-stop appearances on television and the exploitation of the news monopolies. The manipulation of the media by Berlusconi goes beyond advertising his own products and slandering his opponents. One of Berlusconi’s greatest successes was  the way a referendum was handled in 1995. In Italy 70 percent of Italian voters receive the news exclusively via television. Therefore it is not surprising that, for example, many non-educated housewives that watch the television channel Rete 4, vote for Berlusconi. 



The future of Italy will not be rosy. According to Professor Pardi there will only be uniformed information published while the main idea has always been, regarding the Italian television channel RAI, that different sides of a story should be heard. Besides, the enormous power of Berlusconi is hard to fight. Berlusconi has mentioned that he might not be running for the presidential elections in 2013, but there is already a successor: Marina Berlusconi, the daughter of Silvio who stands at the head of the big family company Fininvest.

The overall conclusion of this research concerning the role of the media regarding populism in Europe is that the role of the media is immense and has two faces. On one hand, the media allows European citizens to participate in European politics, but on the other hand with this enormous power the media restricts the movements of especially populists.
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I. Introduction
Populism in Europe is becoming more prominent in politics since the early 1980s. Populism has become one of the major themes in almost every debate on democracy and the  representativeness of democracy. The main cause is obviously the rise of populist parties in Western Europe during the last decades. Important examples include the progressive parties in Norway and Denmark in the early seventies and the representation of radical right-wing and social populist parties of the late eighties in Western Europe (Te Velde, 2010, p. 245).


Wherever the new populism arises, populism turned the sights on the foreign elements of the society and especially blames the ones that were guilty of letting things happen: the self-sufficient progressive elite. The new forms of populism in Europe have as main concern the national identity in times of globalisation and immigration. Populism is also concerned about the world where everything is seen only in economic terms (Heijne, 2011).

The rise of populist movements in Europe is partly explained by the power of mass media. The press, public and politicians keep each other prisoner. The media increases incidents and looks for personal stories while politicians respond to those stories in order to be noticed by the public (Randall, 2010, p. 30-31). Several studies have shown that the media is of useful help to build the awareness and popularity around politicians, this is the so called Nimbus effect: When a politician makes statements in the public the credibility of his statement increases (Witte, 2002). There are several purposes of politicians to use mass media. First, the media helps the politicians to explain or defend the policy toward active citizens. By doing so, the citizens become aware of different policies of different politicians. The second purpose is to spread an ideology through media coverage. This may be the ideology of the party to which the politician belongs, but it can also be a personal ideology. The third goal a politician can have in using media is the enhancement of personal reputation or the reputation of the party represented. This goal barely involves policy making. The most important aspect of the third goal is that citizens recognize the face or the name of the politician and therefore explore the party more in other media. 









Obviously, there are activities that do not reach many citizens but are meant to be discussed in the media. An example of such an activity is a speech from the Prime Minister. Using this type of media the scope is much greater than just the number of listeners. Regional newspapers are reporting the speech and images of the Prime Minister and the speech will appear on the news.  Politicians can reach the public indirectly via the mass media and also citizens can, to a certain extent, reach the politics via mass media. In fact, Manuell Castells explains in his book The Power of Identity (Castells, 2004, p. 375) that a politician who has never appeared in the media or who has never made use of the media will never have a chance, because of the citizens who have not heard from him. This is precisely the reason why the media, the written media and the new (social) media, are in the most powerful place for politicians and for citizens (Steeman, 2005, p. 26-30).

The main question that will be answered during this report can be defined as: Which role does the media have regarding populism in Europe? In order to answer the main question this report is divided into five chapters. The first chapter describes and introduces the context. The second and third chapters will explain the literature around populism and the media. The fourth and fifth chapters will provide information on the country where populism and media are closely connected, Italy. All four chapters illustrate the literature with examples throughout Europe. The research that has been done on this topic is desk research. All literature is justified with in text references and a reference page. To research populism in Europe different types of sources were used, therefore the reference page is divided into literature extracted from books, magazines, reports and digital sources such as web sites and footages. 

II. Populism in Europe

What is populism?

In order to understand populism this section aims to describe the link between democracy and populism. For both the populists as democrats the emphasis is placed on how to experience democracy. 


There used to be a clear division between democrats and populists. Democrats are considered to be good, populists are bad. Populists mislead the public and operate undemocraticly by the lack of respect to the government and minorities within society. In the modern society the division between democracy and populism has become less clear and the meaning of democracy has become less obvious. The current interest in populism shows that more than ever in modern society the emphasis is placed on what the majority thinks and less on the government (Te Velde, 2010, p. 245-262).

Margaret Canovan considers populism as an aspect of the political society. Margaret Canovan was the first to consider populism as an ideology. This ideology, according to Margaret Canovan, aims at direct participation and representation of the nation. Canovan states that populism in modern democratic societies is best seen as an appeal to `the people' against both the established structure of power and the dominant ideas and values of the society which are for example opinion-formers and the media. Yet, anti-system mobilisation is not enough to identify populist politics because for example new social movements could also be defined as anti-system. The crucial difference between the new social movements and populism is while both are anti-system, populism challenges also society values. Apparently, populism is directed not just at the political and economic establishments but also at opinion-formers in the academy and the media. Democracy as we know it has two faces, which Canovan calls the redemptive and the pragmatic face. These two faces are best described as two political styles. Redemptive politics are the faith-based politics and pragmatic politics are the politics of scepticism. Devotees of the faith-based politics are impatient of legal restrictions that may stand in the way of redemption which can be seen in religious or in secular terms. The politics of scepticism, by contrast, is suspicious of the power of the government and has therefore less expectations of what the government can achieve. Populism thrives on the tension between these two politics. The tension between the two faces of democracy is a constant invitation to populist mobilization. According to Canovan democracy always leaves room for the populism that accompanies democracy like a shadow (Canovan, 1999, p. 2-15).

The French political philosopher Pierre – André Taguieff has been analysing the modern populism and describes two models. The first model Taguieff identifies is the protestataire populism in which the appeal towards the public is mainly focused against the elite, which means ‘the ordinary people in the country versus the official politicians’. This is accompanied by the advocacy of direct democracy, an anti-intellectual attitude and a personalisation of the movement. Taguieff gives the example of the Austrian populist leader Jörg Haider when referring to protest populism. The second model of populism according to Taguieff is identitaire. Which means in this model nationalism explains the nature of the nation. The aversion to the elite (enemy from above) in this model it is inferior to the resentment against immigrants (enemy from outside). An example of the second model is the leader of the French populist party Front National, Jean-Marie Le Pen. In practice, the differences between protest populism and national populism are considerable. Protest populism often lacks an ideology which makes its existence insecure, while national populism will always exist. National populism criticise the influence of foreigners on the society. The presence of immigrants in Europe is permanent and therefore national populism has more chances to survive over a longer period. 


Populism often deliberately provoke by the style it uses. The opponents of populists, for example liberal politicians, are usually annoyed by the irrational and indecent style.  This appears to be a feature of appearance, but this is an important feature. In fact, a populist presents itself by the style it uses in order to make clear that politics is not all about the political representatives but mostly about the ordinary people. A populist movement arises from aversion to the establishment, and gives a voice to what has been called the silent majority (Te Velde, 2010, p. 245-262).
Is populism in Europe increasing?

The study Eurobarometer 61, public opinion in the European Union shows that public distrust of democratic institutions within the 15 original members of the European Union is disturbing. Only 16 percent of citizens trust their political parties and 35 percent trust their national parliaments. The overall level of trust in national governments in 2005 is 30 percent. In contrast, television earns the trust of 54 percent, the army 63 percent, and the police 65 percent. Most strikingly, political parties are the least trusted institution, and national governments are less trusted than the European Union and the United Nation. Under these conditions more public space will be created and a new generation of populist politicians will appear (Eurobarometer United Kingdom, 2006). The lack of trust that citizens of Europe have in the democratic institutions can be found in low voter turnout for recent elections. For example, only 21 percent of the voters in Poland and 16 percent in Slovakia turned out for the European Parliament elections in June 2004. There is no coincidence that the same countries that had low voter turnout for these elections also experienced a rise of populism. 

 Some populists originate from a socio-economic class and claim to defend their interests against the market forces that threaten to overwhelm the people in the country. Others are self-made businessmen involved in national politics. In either case, they exist in virtually every country in Europe (Ropp, S. 2005, p. 22). 









The most important thing to say about populist parties in Europe is that their success is not a temporary phenomenon. Parties that consider the society as a homogeneous and virtuous community which is being attacked from above by the corrupt and arrogant elite and from beneath by immigrants are here to stay, according to McDonnell, author of Twenty-First Century Populism. In certain countries political parties have taken over the populist issues, in other countries populist parties are included in the government. Whether this happens depends on the voting system existing in that particular country. For example in Great Britain and France populist parties remain out of the national government but in countries with coalition systems several populist parties participated in the national government.  The first participation within a national government has almost always been disastrous for populist parties. Examples are the FPÖ in Austria, Lega Nord in Italy and the LPF in the Netherlands. Each time the cause was given to incompetent politicians. But on the long-term the picture will be different because in Italy the Lega Nord is included in the government for nearly ten years without interruption. 

According to Daniele Albertazzi, co-author of Twenty First Century populism, populism in Europe is not just a wave that will fade away soon. Albertazzi mentioned that such ideas will remain wishful thinking. There are examples where populist parties were growing while participating in a national government. The FPÖ in Austria lost most of their voters for a while but at the moment there are two populist parties in Austria with more than a quarter of the voters behind them. In Poland there has been a coalition of three populist parties together.  Finally, Albertazzi explains that it is a misconception that the rise of populist parties initially seemed a problem mainly for the left wing political parties. The rise of populist parties is also a problem for the centre right political parties because if these parties do not defend themselves properly populist parties will continue to grow (Van der Hoeven & Fogteloo, 2010).

What is the difference between right- and left- wing populism?

When talking about populism the emphasis is mainly put on the right wing populism, for example the FPÖ in Austria and Vlaams Blok from Belgium. Populism is not a complete ideology like liberalism and socialism but more a small part of an already existing ideology. Although the right wing parties are mostly connected to populism there is another variant of populism, left wing populism.


Right wing populism, also called nationalistic populism, has as its main concern the domination of immigrants or foreigners within society. This type of populism often uses the xenophobia among citizens to spread its political ideas. The second variation of populism is the left wing populism which combines elements of socialism and social democracy. Left-wing populism claims that the people stand in front of a capitalistic elite consisting of bankers and bureaucrats. There are not many examples of left-wing populism present in Europe but the ideas of for example the Belgian political party, the PVDA+, are specific when referring to left wing populism. Again, there is a clear distinction between the population and the elite. A short footage of the Belgian party PVDA+ was shown during a workshop given by a politician from the University of Leiden. The footage contains the population that has to work seven days per week when the economy is growing but when the economy is decreasing the same population ends up with nothing and loses its jobs. The political elite and especially the well-educated liberals are to blame for the pressure of the market to privatise the economy and the stock market. In this case the threat comes from the market and the banks that speculate with the money of the population. That is why the left wing populists claim that the economic crisis should be paid by the group that has filled the pockets at the expense of the common man. During this film the people who had to pay the bill were black puppets and the white dolls were the capitalists (Ten Cate, 2011). 


Yet, the distinction between different types of populism does not always apply. For example, the LPF, political party of Pim Fortuyn, combines liberalism with nationalistic populism. Although Fortuyn never referred to the LPF party as nationalistic nor populist (Lucardie, n.d). Every political party uses populism, sometimes only to create strategies or opportunism and sometimes for other purposes. Therefore, populism is profiled, by Margaret Canovan, as a style which is connected to an ideology. The adoption of populist tactics used by members of the political establishment often has led to the accusation of communication in style tabloid. When reviewing populism not on a strategic level but on the content, studies will show that all types of populism create some sort of in-group and out-group and that all types of populism will indicate the elite as the enemy (Ten Cate, 2011).


 Examples of populism in Europe 

Modern Europe knows different types of populism. As mentioned before there is a big difference between right wing and left wing populism, but there is also a difference between nationalistic populism and liberal populism. An example of nationalistic populism was shown in France with Jean Marie Le Pen and the political party Front National. The right wing party was set up in 1972 and with his warnings that the French were threatened by the immigration of the North-African countries the share of the presidential vote increased from 0.74 percent in 1974 to 14 percent in 1988. In 1995 his share increased even further to 15 percent in 1995 (BBC News, 2002). Obviously, Front National has always been a party which strongly resisted immigration in France. Several quotes of Mr. Le Pen gave the Front National more attention but not always in good sense. The quote of Mr. Le Pen saying that the gas chambers of World War II were just a detail caused international shock.

On the April 21, 2002, the first round elections in France were won by Le Pen which attracts an enormous amount of international attention because of the unexpected winner. This victory for the Front National was considered by politicians and the media as a general European movement to the right. During the election time in France the key element of the Front National was immigration. Le Pen stated that massive immigration is the biggest problem facing France, Europe and the world (Profile: Jean-Marie Le Pen, 2002). What was striking about the victory of Front National during the first round elections were the reactions given by international populist and right wing parties. The Danish right wing party Kjaergaard immediately disassociated itself from the Front National and also Lega Nord from Italy was far from praising Le Pen with his victory. Another remarkable reaction came from Jörg Haider from the Austrian populist party FPÖ. At first, Haider claimed that the victory of the Front National was a victory for democracy but then Haider came back on the statement and mentioned that future cooperation would not be possible because of the racist views of the Front National. The only one who unreservedly congratulated Le Pen was the Belgian right wing party Vlaams Blok which has close contacts with several politicians within the Front National (Deckers, 2011).

The same happened when the FPÖ in Austria joined a government with the conservative party ÖVP in 2002. The Front National and Vlaams Blok congratulated the FPÖ with the new government. The only difference is that Jörg Haider from the FPÖ reacted indifferently to the congratulations. France and Belgium had certainly not to think that there were great similarities. In fact, Haider stated that the party had nothing to do with the extremely right wing ideas. There are several reasons why the FPÖ is not simply a right wing populist party but in some fields more left wing oriented, for example the social security. Haider argues for a social safety net, especially for people with a small retirement and the FPÖ is particularly concerned about health care.  Even though their position on the political scale is not always obvious, the party remains a populist political party. Haider knows exactly that the Austrian citizens are not satisfied anymore with the conservative and social government parties and Haider fills that gap with the FPÖ. Another populist feature of the FPÖ is that the party addresses the xenophobia among citizens (Luttikhuis, 2000).

The main and recent example of populism comes from Geert Wilders and his Dutch political party the PVV. This party was set up in 2006 after Wilders had left political party VVD. The PVV introduced a certain amount of issues which gave the right wing label to the party. For example a smaller government and some severe measures to improve immigration and integration in the Dutch society. In a Dutch television program Geert Wilders explicitly rejected ‘egalitarism’ and he mentioned that the ‘syndrome of equality’ does not help the Netherlands to come up with solutions. When referring to these points of view, the PVV could be classified as right wing oriented but in the political field the PVV is not easy to categorise. On one hand the PVV wants to divide the political power more equally via direct elections of for example judges. On the other hand the political party of Geert Wilders has the intention to exclude immigrants from social security. 



Whether Wilders is a nationalistic populist is hard to tell, because when asking Wilders he rejects nationalism and defines himself as a patriot. In the opinion of Geert Wilders nationalism is mainly destructive and is patriotism more positive (Lucardie, n.d., p.179-180). That there would be internationally upset reactions on the fact that the PVV is supporting the government at the moment in the Netherlands was to expect. Angela Merkel, German chancellor, has stated in a reaction that Germany regrets the cooperation with the PVV. The Belgian liberal party was also not amused about the participation of the PVV in the Dutch national government.

III. Media and populism in Europe

Old media

In a democracy the media can be described as an an intermediary between politics and citizens. The media fulfils three different functions. First, the media has an informational function by informing citizens about certain policies, policy plans and  the effective implementation of government policy. Second, the media has an expressive function. The media express towards politicians and government what is considered important by society. Third, the media has a critical function because by criticising the policies of the government and the way policy is implemented. This is done by the media, especially through political annotations and background information (Bardoel & Van Cuilenburg, 2003).      

This chapter describes how the old media can be divided into television, radio and printed press and how they arose. Furthermore, this section discusses the phenomenon Pim Fortuyn and especially how Fortuyn used the media and how the media used Fortuyn. This chapter also describes the new (social) media and how the new media participates in the popularisation and personalisation of politics.

Public broadcasting

How Western European countries have set up the public broadcasting (television and radio) can be illustrated by defining three models. In the first model the public broadcasting receives a certain degree of autonomy to practice the given assignments within certain boundaries. For example, Great Britain has developed a model in which the public broadcasting strived for independency towards politics. The British Broadcasting Company (BBC), which was set up in 1922, was first profiled as a public service. The BBC aimed at an upper-middle class orientation, i.e. the top of the population between the working class and the upper class. The fear for political related information was so great that until 1955 there were barely any national political issues on the BBC channel. The neutrality principle and objective reporting are still BBC´s main goals. These goals are supported by a rigorous set of precise rules. Examples of these rules are the nomination of non-politically engaged staff and the practice that the director-general has the total responsibility (Witte, 2002, p. 95-96). Whether these rules contribute enough to BBC´s neutrality principle has been criticised since the mid-1980’s. BBC´s political coverage on the BBC News has been accused of biased reporting and racism. According to Kathy Gyngell and David Keighley there are several striking examples of BBC’s biased reporting. For example, in 2004 during the Labour and Conservative Conferences the labour cabinet spokesmen were given 50 percent more airtime than the conservative spokesmen, 50 minutes compared to 33 minutes (Gyngell & Keighley, 2005, p.5-8).
In the second model the directions from the government strongly appear. In France for example, ever since the origin of the French public broadcasting the control from the government was enormous. Public broadcasting was considered as the propaganda weapon for government policy. During the presidency of Charles de Gaulle protests against the broadcasting systems were followed by an even stronger controle from the government. The French Minister of Information worked together with a committee of experts to instruct journalists daily on the installed guidelines. This system was strongly rejected in 1968 and caused a brief period of less pressure coming from the French government. After this brief period the government control increased again. Also President Giscard d’Estaing could not improve the situation and public broadcasting remained under strong government control. Only Mitterand, French president from 1981 until 1988, was able to change the rigid system by ensuring that during the election campaign all political parties would have access to  public broadcasting. 
Between the two models above there exists also a third model which receives a degree of autonomy but is also controlled by the government. In Belgium public broadcasting is based on this model. After World War II in Belgium the political balance between the socialists and the Catholics was tense. Both parties were aiming to achieve absolute control of public broadcasting. Since both parties did not succeed, a mixed system was introduced. The broadcasting law in 1960 created a public broadcasting system that was under the authority of a separate board of directors that was appointed by the government. This law determined that the broadcasting of news should be objective but without preliminary government censorship. In 2001 a feature was added to this model. During election periods influencing of public opinions is not allowed. Every political party will appear in a different program where the order depends on the political strength of the party (Witte, 2002, p. 95-96). 
Printed press

In recent centuries newspapers have influenced culture and politics. They have played a role in business life and have affected everyday life of millions of people. Newspapers have unleashed, supported and justified wars, as for example the Franco-Prussian War of 1870-1871. Also many businessmen, scientists and politicians have been overthrown by scandals in the newspapers. In the case of the Watergate affair, investigative reporting led to a series of events that forced the U.S. president Richard M. Nixon to resign. Worldwide, about 38.000 newspapers compete with each other for the attention of the reader (De invloed van kranten, n.d).


The first mass medium was the newspaper. At first the newspaper was aimed at the upper class because the lower class was not able to read and had no voting rights. Thanks to the increasing wealth among citizens the number of different newspapers increased but all of them were primarily related to a social movement such as a political party or a trade union. This development reached its peak in the middle decades of the twentieth century. The newspaper was hardly disturbed by the rise of the second mass medium: radio. Radio has always been primarily used for entertainment, informing was less important. This changed when the television was introduced. The new value was the fact that people could see the news with their own eyes. This development of experiencing more news through television and being more selective in what news to read is still going on. The introduction of the internet and online newspapers has pushed the original newspaper more into the background (Rijnlandmodel, n.d). 

The crisis of 2008 and the subsequent recession caused a complicated situation for the newspapers. Revenues decreased and the profitability of many newspapers was threatened. Another problem that newspapers are facing is the time spent on free online newspapers, instead of reading offline newspapers. Nevertheless, in the Netherlands many people still read the offline newspapers. In 2009 there were 3.5 million paid-for newspapers distributed per day, plus the free newspapers distributed at for example railway stations (Bakker, 2009).
Pim Fortuyn

Pim Fortuyn and his success through the media is a good example of the media in populism. Fortuyn was involved in Dutch politics since 2001 as the leader of Leefbaar Nederland. Fortuyn was forced to resign after an interview given in the Volkskrant. In this interview Fortuyn discussed whether Article 1 of the Dutch constitution, in which discrimination is prohibited, should be discarded. This clash between Fortuyn and the media was just the beginning of more media clashes. In 2002 Fortuyn started his own political party, LPF (Lijst Pim Fortuyn). During the preparations for the elections of 2002, Pim Fortuyn and the LPF made statements that appealed to a large part of the Dutch population who were dissatisfied. This dissatisfaction was caused by developments in society such as the growing bureaucracy in health care and the increasing distance between the elite of politics and the citizens. The LPF gained votes by adapting to this dissatisfaction (Dossier Pim Fortuyn, n.d).


Pim Fortuyn was an individualist, a fervent writer and columnist and knew what citizens were concerned about in society. Fortuyn aimed actively at decreasing the distance between the elite and the society. Pim Fortuyn was the personification of populism and his peculiar ideas on immigration started the media to demonise Fortuyn. The media felt attacked by the fact that Fortuyn discussed issues, such as immigration, that the media should have discussed themselves. Therefore the media characterised him as an extremist. By putting the emphasis on what he was, a right wing extremist - populist, rather than discussing his points of view Fortuyn was placed on a black spot by the media. Yet, the media is not only the opponent of Fortuyn. Fortuyn also used different media to distribute his ideas, for example the columns in the Dutch weekly magazine Elsevier and television appearances in which his statements appealed to large parts of the population (Joustra & Haasbroek, n.d). Pim Fortuyn felt at home in what was derisively called the ‘television democracy’. Fortuyn used the television democracy and made fun of it. But after his dead, nine days before the actual election day, all of a sudden ‘television democracy’ was turned into the ‘television terror’. The media and journalists were to blame, according to the LPF members. In January, a few weeks after the outcome of the elections of 2003, the accusation towards the media was concluded by RMO, which is a Dutch council for the development of society. In the report of RMO the media was accused of using a scoop-hunt to receive the scarce attention of the public. In addition, journalists were accused of  interpretation in stead of informing the public. Though, a new trend towards biased media coverage was not concluded by this report (Brants, p. 1-2).


The role of mass media in the process of influence cannot be underestimated. Decades ago the influencing role of the media increased and this role is still increasing. Especially when the individual identifies the social and political reality, the media plays an important role. Also from the perspective of the journalists the public was no longer seen as a passive mass of people that just listened to the dominant ideology. Nowadays the journalists and the media put the emphasis on the reception of the message (Witte, 2002, p. 199-200).

New/ social media

In the perception of populists, there should be a direct link between representatives and the silent

majority in order to make representative democracy work. The government should create the conditions under which citizens can live safely, where citizens are able to have education, can actively participate in a modern production system, can use essential services and should be protected from insecurity. 









The role of the social media in countries where citizens feel unsafe and under pressure is well shown in the example of the Middle-East and the Facebook revolution which started in January 2011. The revolutions started in Egypt but soon spread to Tunisia and Libya. The revolutions are the result of the common man who does no longer accept the dictatorial and corrupt regimes. In Egypt thousands of Egyptians went to the streets and occupied Tahrir Square to force the president, Hosni Mubarak, to resign. The protest slowly increased and social media played an important role because obviously internet facilities improve massive mobilisation, especially among young people. On top of this satellite channels like Al-Jazeera also contributed to the domino effect of these protests by reporting live from Tahir Square. The social media were the main trigger to the uprisings and play a more substantial role than ever before (Verfuss, 2011).


The power of social media does not only show in the Middle-East among discontent citizens. Mass media in the form of social media does also exist in Europe and is often used by politicians. Politicians, councillors and members of the European Parliament receive more messages from citizens than ever. At first there were only e-mails, now there are responses, comments and tweets posted online. A relentless stream of messages reaches the politician, who barely has time and staff to process the messages. The quality of responses varies and does not always fit with the political colour of the politician. Many of the messages are simply not useful. The only thing politicians can do is to select a limited number of responses and use them to strengthen their own story. In addition, the messages that reach the politicians through social media are received from a select group of politically active citizens. These messages are thus not necessarily representative of what lives in society. This contradicts the suggestion that social media are able to decrease the gap between citizens and politics (Kreijveld & Aalberts, 2011).









Since the media-phenomenon Fortuyn the new relationship between politicians and media raises questions. Are the media the enemies of the politicians or are the politicians the enemies of the media? Can the media really make or break a politician? The media and politicians have a difficult hate-love relation, they need each other but they are also opponents. Thus, a stressful relationship between politicians and the media arises. Both have shared and conflicting interests. (Pels, 2009)

Popularisation and personalisation of politics by the media

In order to define whether the rise of populist movements is explained by the popularisation of the media, the relation between politicians and the appearance in the media is important. 


The popularization of politics can be seen as an attempt to recover the contact between the everyday concerns in society and the experiences of politics. Politicians should be able to manoeuvre smoothly between the different requirements of popular culture and that of representative politics. The boundaries of private and public should be easy for politicians to traverse (Van Cuilenburg, 1999. p. 77). Popularisation of the media follows the same pattern as popularisation of politics. On one hand the media (TV and printed press) become more sensitive to commercial imperatives which means that the coverage of politics tends to respond mostly to sensationalism and scandalism. While on the other hand the political news production is driven by popular communication and soft news (Mazzoleni, 2010). 


During election periods politicians are often facing difficulty to reach all citizens: large groups of citizens hardly read newspapers, they rarely watch the news on television and are not a member of a political party. If large groups ignore the traditional media, how will politicians remain contact with citizens? The main answer to this question is the popularisation of politics. Politicians are more often a guest of a talk show, are participating in a quiz or are giving an interview to a women magazine. 
Popularisation of politics is often presented as an alternative strategy for politicians to reach citizens, and sometimes as a means to make politics less ´boring´. The question remains whether this strategy or approach succeeds. Research has shown that citizens notice politicians more in the traditional media than politicians that appear in popular television programs. People might even lose the high esteem of a politician when appearing in for example the national IQ-test (Aalberts, 2006).

Popularisation of politics is an ongoing process of logical integration between politics and popular culture, information and entertainment, comedy and serious and real and virtual. 


To answer the question whether populism is a cause or a consequence of the popularisation of the press covers a wide vague area. The division between the causes and the consequences in this field is not totally clear but populism and popularisation of the media are strongly connected and will be even more connected in the future (Mazzoleni, 2010).






Populist politicians succeed better in benefiting from the new social media than the ‘old’ political parties do. The new media visibility should be considered an enrichment. The personalisation of the democracy, which means the prominent appearance of politicians in the (new) media,  does not mean that there is no representative democracy. This phenomenon does also not fill the gap between citizens and politicians. Personalisation of democracy creates more space for political individualism for voters and elected representatives (Pels, 2009).

IV. The recent history of Italy – Fascism versus populism

Italy is a country where the Prime Minister Berlusconi owns three commercial television channels which cover an average of 40 percent of the Italian public. This Prime Minister can amend legislation in order to avoid prosecution. Berlusconi succeeds in using his empire to influence the Italian reality. If Berlusconi is able to control justice and the media further than what has been done until now, Italy will reach a point of no return.

 Questions frequently asked and which will be explained in this section are: How did Italy get this far? Why is Berlusconi still popular after the scandals and the rumours? Berlusconi has won the elections with a small difference of votes, but his coalition has a majority in parliament. The coalition decides about laws which protect Berlusconi for legal proceedings. Berlusconi has three main conflicts of interest. First of all, Berlusconi is wealthy as he owns many large companies in different areas such as Italian television, publishing and insurance. As a Prime Minister of Italy Berlusconi gets to decide on matters that directly concern these companies. Obviously, the public interest may clash with Berlusconi’s personal interests. The second conflict concerns several legal proceedings which criticise his personal actions. Berlusconi has the means to attack the judicial power in Italy. Information can be omitted or manipulated. The last conflict is the fact that Berlusconi controls all media in Italy. These conflicts describe the complicated situation in Italy. (Boender, 2002)

History

In order to research how Italy got this far the next section describes the political history of Italy after World War I. To begin with the period of civil war in Italy after the First World War. Communists were taking over the goods of landowners and forced peasants to form collectives. These communists were inspired by how the Bolsheviks seized power in Russia. At the same time the opponents of those communists were the movements of which the members were called the Fascisti. These movements had much more success by promoting a more moderate reform: Landlords were forced to rent the land for a small price to agricultural workers in exchange for sending away the communists. By these means the number of independent farmers raised from 1 to 5 million and the political success of the fascist movement grew. In 1922 the fascists came to power under the leadership of Benito Mussolini and installed an authoritarian regime. Typical for this regime was the attempt to eliminate the distinction between the state and civil society in a hierarchical corporate structure. In reality, however, this led to the dictatorship of Mussolini. 

At the end of the 1930s there was a rapprochement with Germany where National Socialism was in power. Italy and Germany started World War II in 1939. In 1943, after the American invasion of southern Italy and when the war strategy backfired on Italy, a large part of the Italian politicians did not support Mussolini anymore. As a consequence Mussolini was fired by the king. Italy then officially changed side and entered the camp of the allies. Mussolini started a new republic (Repubblica Sociale Italiana) in Salò and remained in northern Italy with the support of the Germany, Bulgaria, Denmark and other countries. The republic of Mussolini emerged as an independent fascist state of Northern Italy to continue the war against the allies. Curiously, Spain did not recognize this new regime. This new republic existed for only 20 months (Storme, 2006, p.214-215).
After World War II a new constitution and the First Republic were introduced. This First Republic was characterised by fragmentation of political parties, tumultuous politics with a strong communist party constantly in the opposition. Between 1945 and 1994 Italy had only unstable governments including the Christian Democrats Alcide De Gasperi (between 1946 and 1953), Amitore Fanfani (between 1954 and 1987) and Gulio Andreotti (between 1972 and 1992) as Prime Minister. The biggest non-Christian Democrat Prime Minister was Bettino Craxi, who was a social democrat (1983-1987) (Europa Nu, n.d).









The 1990s were significant and tumultuous. After series of scandals, that attacked several political parties, the party Democrazia Cristiana and the socialist party PSI (Partito Socialista Italiana) were repealed from 1992 till 1994. The investigation of the scandals was called operation mani pulite and started with a member of the Italian Socialist Party, Chiesa, who revealed information about corruption implicating his former political colleagues. As a consequence of the crisis and power vacuum that was left by the political parties that dominated the political system until 1990 the electoral system was reformed. After this reformation the politics in Italy are mainly dominated by the right-wing political party Forza Italia led by Berlusconi, the separatist and xenophobic Lega Nord of Umberto Bossi and the post-fascistic party Alleanza Nazionale. On the other side there is a centre left wing political party, Ulivo, led by Prodi (Storme, 2006, p.214-215).

Fascism versus populism

Whether Italy has always had a soft spot for populism is a common question. In order to answer this question the definitions of both phenomena are compared. Using the German historian Nolte (1963), the first author who tried to express what fascism is. Nolte made a comparative analysis between German national socialism, Italian fascism and the Action Française. In his book, Three faces of fascism: action Française, Italian fascism, national socialism (Nolte, 1966. p.34), Nolte describes fascism as anti-Marxism that fights his opponent with opposing ideologies, but with almost identical methods. Fascism, according to Nolte, was a movement, which is anti-liberal, anti-communist, anti-capitalist and anti-bourgeois. Fascism rejects to everything that the modern world had to offer and is mainly a negative phenomenon. (Maho, 2008. p.5)






According to Payne (1980) fascism contains a set of rejections, a central organisation, a leader principle, a structural basic goal that is expressed in a form of anti-Marxism, anti-liberalism and anti-conservatism. Like Nolte, Payne sees fascism primarily as an anti-movement. A fascist movement creates a new political and ideological space for themselves and are hostile to all other political parties. (Maho, 2008. p.5)


Populism also has a strong negative connotation. Populism is something that political parties in general will not want to be associated with. In that sense, populism resembles fascism. Both are phenomena that have become hard to define after 1945 but are often used for right-wing politicians. However, there is one important difference. When referring to fascism, there has been a fascist movement that had Benito Mussolini as its founder. Populism has no founder, no Mussolini or Marx, and there are no parties that consider themselves as populist movements (Vossen, 2008. p.2).


Yet, the comparison of populism and fascism should be approached carefully. Both terms are in practice miles apart from each other. Recently, the Dutch essayist Riemen has published a book which is called De eeuwige terugkeer van het fascisme. This book illustrates that populism and fascism have many similiarities and from that perspective populism and fascism should be considered as closely connected. In fact, fascism still exists and, according to Riemen, Wilders is an example of existing fascism. In Riemen’s point of view contemporary fascism should not be compared with the result of the twentieth-century fascism but contemporary fascism should be compared with how fascism started (Riemen, 2010). 

That fascism and populism are not easy to compare is evidenced by the reaction to Riemen’s book from Dutch historians Klijn and Te Slaan. They stated that the difference between fascism and populism in general is that unlike populists, fascists have little faith in qualitities of what is called the mass. According to fascist movements, the reason that people do not have the same qualities is decided in the aristocratic principle of nature. A select group which has the best skills need to take the lead and the others were expected to settle down in a subservient role. The complex concept of fascism has features of populism in theoretical sense but is not entirely applicable when defining fascism in practice (Klijn & Te Slaan, 2010).

How did Mussolini make use of the media?

Mussolini has always been interested in reading, writing, talking and debating. Therefore, it is no surprise that Mussolini started with conquering the media. Mussolini has been editing the local newspaper in the place where he grew up. His stories in the paper which were mainly about his own performances. After that, Mussolini became editor of the leading socialist newspaper Avanti!. Finally Mussolini started his own newspaper which was led proficiently. In 2001 a study has mentioned that Mussolini was one of the most talented journalists of the twentieth century.

Later, when Mussolini became the fascist leader of Italy, the media played an important role for Mussolini to control the Italian people. Mussolini introduced strict censorship and control of all mass media. The control of the media eventually became so absolute that Mussolini personally approved nearly every newspaper editor in the entire nation. With this control of the media, Mussolini built up the empire of Il Duce, a title he had given himself. 

During this censorship Mussolini used different forms of media to communicate his ideals. Perhaps the most effective form of media was the use of the poster. The posters that were produced were attractive and illustrated Il Duce as a great man with many interests. The government constantly put up new posters with his photographs and also took down any anti-Mussolini posters. Mussolini managed to turn the role of the media in a way that his ideology was built in the minds of the Italian citizens through the mass media. Furthermore, Mussolini used this mass media to show the greatness and importance of Italy and Italy’s leader (Zeeman, 2002).
Mussolini versus Berlusconi

Despite the negative connotations of fascism and the absolute control of for example the mass media, Mussolini is still more popular than the populist Silvio Berlusconi. The main reason for this is fighting the mafia. The first attempt to tackle the mafia came from Mussolini. Mussolini wanted to clean up Sicily by eradicating the mafia. A vigorous campaign was launched by the government against the mafia. 


On the contrary, Berlusconi is accused of using the mafia and the forces of the mafia. In 2009, Berlusconi and a colleague of his political party, Dell’Utri, were accused of collaborating with the mafia. According to Spatuzza, who is a former mafia member, Dell’Utri and Berlusconi were  involved in a pact with the mafia. The statement of Spatuzza caused international shocked reactions. Thousands of Italians went to the streets and forced Berlusconi to resign. The relation between Berlusconi and the mafia was never proven but it plays an important role for Italians when referring to Berlusconi (Mesters, 2009).

V. The country where populism and media come together: Italy

Silvio Berlusconi is currently working on his third term as the Prime Minister of Italy. In 2009 Berlusconi was accused of adultery with a minor. Until then the allegations of for example corruption did not affect Berlusconi directly. In 2001, Berlusconi was brought to court four times because of allegations of corruption but every time Berlusconi was brought to court legislation was amended to ensure that the Prime Minister was immune to prosecution. This is still the case in contemporary Italy. Berlusconi is has again been accused of adultery with a minor in 2010 and is about to change the legislation in order to avoid conviction. 
This raises the question why the Italians let this happen? In order to answer the question the next section describes where Berlusconi came from.

The populist Berlusconi

The first candidate for the national elections in 1994 was Silvio Berlusconi. The political message of his party was the aversion of communism and a strong belief in the American model which is based on free entrepreneurship and consumer freedom. With this protest populism as described by Taguief Berlusconi became popular. Berlusconi presented himself as an intelligent businessman with great talent and a bit of luck and as a caring father for the national economy. Berlusconi was convinced that he was a better politician than all those other politicians that were dominating Italian politics at that time. This illustrates the style Berlusconi still uses as a populist, described by Henk Te Velde as an important feature of appearance. (Te Velde, H. 2010, p. 245-262). Furthermore, Berlusconi has used his media empire to underline this style. Together with his media empire Berlusconi adapted well to the decrease of public trust in political institutions as the study Eurobarometer has shown. For example, the public broadcasting company in Italy, RAI, is under influence of Italian politics and the biggest commercial broadcasting companies are all part of Mediaset which is owned by Berlusconi. Together, RAI and Mediaset own more than 90 percent of the Italian television market. This gives almost total control of the television market to Berlusconi. In addition, Mediaset is a part of the large company Fininvest. Fininvest is a media conglomerate that, among others, owns newspaper and magazine publishing companies and is active in advertising (Frost, 2006). 



Despite these facts, Berlusconi was chosen democratically by the Italian population. Why did the Italians choose Silvio Berlusconi? Berlusconi has changed the use of formal language coming from politicians into simple language used by students, people depending on social security and housewives. By doing so, Berlusconi reached the voter that was not represented in the political spectre. Italians desired a common man that had worked his way up to Prime Minister and that is exactly where Berlusconi adapted his attitude to. Berlusconi’s qualities and style brought him to the top. During the nineties, Silvio Berlusconi became Italy's richest man by owning for example three commercial television channels with an average coverage of 40 percent of the Italian public. The channels are Rete 4, Canale 5 and Italia 1. Together, these television channels are part of the media conglomerate Mediaset. Berlusconi also owns several daily and weekly newspapers, such as the conservative newspaper Il Giornale, and publishing company Mondadori, one of the largest publishers in Italy. 

Berlusconi’s first political campaign, in 1994, had a strong message that he was the only person able to clean up the ruins that the former political parties had left behind. The second political campaign, which took place in 2001 with the new coalition Casa dèlla Liberta, promised exactly the opposite of the first campaign in 1994. This new campaign introduced a detailed program to increase the allowance for retirement, to decrease the unemployment rate by 50 percent and to cut taxes. During the coalition from 2001 to 2006 only one of the promised measures was realised, namely the increased allowance for retirement. Analysts pointed at the poor situation of the social reforms and the stagnation of the Italian economy during Berlusconi’s reign but again a crisis was averted. 

Marc Leijendekker, a correspondent in Italy for NRC and the NOS, has several explanations why the different crises did not affect Berlusconi. According to Leijendekker there are four factors that explain the success of Berlusconi. The credibility of Berlusconi as an innovator, the media manipulation, the democratic deficit of Italy and the inability of the left-wing political parties to replace Berlusconi. These four are conditions under which populist parties benefit and operate the best (Adèr, 2009. p.30). Another reason why Berlusconi was not affected by several crises is, according to Jos de Beus, the fact that Berlusconi has loyal allies in for example the United States of America and in Europe. Europe was not interested in boycotting Berlusconi after the fiasco with Jörg Haider in Austria in 2000 when the boycott resulted in even more power to Jörg Haider. Therefore, Europe was more prepared to overlook Berlusconi’s abuse of power (Adèr, 2009. p.31).

Italian television

For each of the political campaigns Berlusconi had free access to the public because of his non-stop appearances on television and the exploitation of the news monopolies. Berlusconi's successful run for political power in 1994 was driven by the activities of his media empire. Not only as a politician but also as a media tycoon Berlusconi brought renewal. Berlusconi presented popular television shows like Dallas and Baywatch, soaps and cheap American movies. These were programs that were not broadcasted before in Italy. Furthermore, Berlusconi presented lots of football matches and endless commentaries that were typically accompagnied by a large amount of women in bikinis. Advertisers also had access to Berlusconi´s  television channels, something that was not possible at the public television station RAI. As a result some commercials were presented that were never shown in Europe before. 








Berlusconi’s advertising agency Publitalia 80 created a new political strategy, based on extensive market research, that was mainly executed through the programs and commercials of his own three television channels. When Berlusconi announced his entrance into the political field, the announcement was made via a video message that Berlusconi himself sent to all the news programs in Italy. The few rules for political information on television were always carefully avoided by Berlusconi. For example in 2006, two months before the elections strict rules were set up for equal airtime. Berlusconi, however, was seen daily on television the month before in sport shows, game shows and discussion programs (Adèr, 2009. p.34). The manipulation of the media by Berlusconi goes beyond advertising his own products and slandering his opponents. One of Berlusconi’s greatest successes was  the way a referendum was handled in 1995. This referendum could constitute a serious threat to Berlusconi’s media power. The referendum dealt with the question whether the concentration of power in the media should continue and whether there should be a limit to the number of commercials. Berlusconi translated this question towards the Italian voters as : do you want to lose the television programs that you like to watch? This question was of course answered with a ‘no’ (Adèr, 2009. p.34).


Only the medium television is important for Berlusconi. For example, Berlusconi’s publishing company Mondadori published a series of critical books about Berlusconi. Berlusconi accepts this from a business point of view, because of the money involved. The authors of these books do not get the opportunity to explain their work on television. In addition, about 70 percent of the Italian voters receive the news exclusively via television and 90 percent of this medium is owned or influenced by Berlusconi. Therefore it is not surprising that many non-educated housewives that watch the television channel Rete 4, vote for Berlusconi (Adèr, 2009. p.34). 

The future of Italy and Berlusconi

‘Within five years Italy is a calmer country with saver streets and less criminals. A sincere country with fewer taxes to be paid, more respectable retirements and less unemployment’. These statements were made by Berlusconi during the last election period. But in reality what is the future perspective for Italy and for Berlusconi? 


According to Elio Veltri, member of the anti-mafia council and Italian writer, concerning public information there will be a negative development in the future. Veltri expects only uniformed information to be published while the main idea has always been, regarding the Italian television channel RAI, that different sides of a story should be heard. Therefore, there should not just be one approach on how to distribute information. Veltri also mentioned that there is a false objectivity at the moment which makes all the information identical. This is a serious threat to informing the public in a proper way because public information should be reported unbiased. The public television channels should be able to bring forward several opinions and by doing so the public will be able to choose between those different opinions. The situation is difficult according to the Italian Professor Pardi. The enormous power of Berlusconi over several areas of society is hard to fight. Pardi mentioned that the only way of fighting Berlusconi is to think critical and that is the most important task for Italians in the near future. Many Italians are waiting for a movement to stand up against Berlusconi and his increasing power (Boender, 2002).


Berlusconi himself has mentioned that he might not be running for president in 2013. Berlusconi, who will be 77 years old in 2013, told the reporters of the Wall Street Journal that his role will be more supportive. Berlusconi claimshe already has found a successor, the Minister of Justice Angelo Alfano. Alfano is a remarkable option for the presidential elections in 2013. The Minister of Justice has played an important role in changing the law to save Berlusconi from prosecution. By this law, which is called ad pesonam, Berlusconi could escape from several lawsuits (Arnoud, 2011). The law shortens the term of limitation of a punishable act. In criminal cases in Italy where the maximum penalty is less than ten years the legal assessment should be done within three years after the crime otherwise the case will be dismissed. With this new law Berlusconi will be saved from the Mills case. The British lawyer David Mills has been found guilty of accepting a large amount of money from Berlusconi to make a false statement under oath. The new law leaves Berlusconi unpunished for this crime (Italiaanse kamer stemt voor ‘Red-Silvio-wet’, 2011).


According to the journalists of the Wall Street Journal, Berlusconi wanted to resign in January 2011 because of the problems in Libya. Berlusconi has found his friendship with the Libyan dictator in controversy with his leadership in Italy. Still, Berlusconi has chosen to continue with his tasks as the leader of Italy on the advice of others (Arnoud, 2011). 


When referring to the successor of Berlusconi there is a possibility that another Berlusconi will be heading Italy. Marina Berlusconi, the 44 year old daughter of Silvio, is now the leader of the family company Fininvest and Mondadori. Il giornale, the Italian newspaper that is owned by the brother of Silvio Berlusconi, has published a news article which was called: Scende in Campo Marina. These were exactly the same words Silvio Berlusconi used in his introduction of Forza Italia. Marina Berlusconi is, just like her father, a talented business woman and has the same range of ideas on how to be a good leader for Italy. In addition, Marina is not involved in sex scandals or corruption and is happily married. Marina is what Silvio was when he entered the Italian politics, namely a successful professional that can lead Italy on an international level (Groothuizen, 2011). 

Conclusion: Which role has the media regarding populism in Europe?

Over the last years several changes have taken place in European politics, for example the presence of populism in national governments. These shifts are often related to the media and especially how the media responds to incidents or how citizens make use of the (social) media. Various ideas exist on how to define populism. Margaret Canovan identifies populism by the fact that populism is directed at the aversion of the political and economic establishments within society. The aversion is an important part of the explanation of populism because many definitions of populism contain the aversion against a certain part of the society. Politics and the media have always been confounded but which role does the media have regarding populism in Europe?







According to the study Eurobarometer 61, which measures the public opinion in the European Union, political parties are the least trusted institutions of the European Union. In contrast, television is trusted by 54 percent. Under these conditions a new generation of populist politicians will appear. The two authors of Twenty-First Century Populism come to the same conclusion. Albertazzi mentioned that populism in Europe will not fade away soon. 




Despite the trust in television according to the study Eurobarometer 61, the media has also a downside when referring to populism. Pim Fortuyn, a Dutch populist politician, discussed issues that the media used to discuss themselves. Therefore, the media felt attacked by Fortuyn and put the emphasis on what he was, right wing extremist-populist, rather than discussing his points of view. In this case the extent of the role of the media is best shown, because by putting Fortuyn on a black spot the media had indirectly participated in his collapse. Since the death of Fortuyn in 2002 the discussion of the relation between politicians and the appearance in the media has flared up. Politicians should be able to manoeuvre smoothly between the different requirements of popular culture and representative politics. Together with the new social media the visibility of politicians in the media should be considered an enrichment.









The enormous role of the media regarding populism is best shown in Italy. The Prime Minister of Italy, Silvio Berlusconi, became Italy’s richest man by owning for example three commercial television channels with an average coverage of 40 percent of the Italian public. Berlusconi has always been classified as populist. His appearances, his statements and his wealth are all connected to populism. As a Prime Minister Berlusconi decides on matters that directly concern his media empire. Therefore it is clear that the public interest may clash with Berlusconi’s personal interests. 

To conclude, the role of the media regarding populism in Europe is immense and has two faces. On one hand, the media allow European citizens to participate in European politics but on the other hand with this enormous power the media restricts the movements of populists, as they are monitored more closely. 
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